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This TCEB annual report is the first issue following my
appointment as the bureau’s chairman, approved by the
Cabinet in October 2015.

In my capacity as TCEB’s chairman, | have defined a
strategic concept, operational direction and goals to
enhance management effectiveness and drive the MICE
industry to be strong and sustainable. In particular | have
positioned TCEB to provide the links with various
agencies, both public and private, with the priority to
strengthen MICE operators. In the long-term this will prove
to be more important than just concentrating on numbers
of travelers and income.

TCEB must be the MICE industry’s information
center and play a role in developing the skills of
professional meeting organisers. In addition, it must drive
the MICE industry to ensure Thailand becomes a hub for
businesses linkage in different regions and to promote
Thailand as the regional headquarters of various
organisations. TCEB will coordinate with relevant
government agencies to improve regulations to
encourage more business and transactions in Thailand that
will compare favorably with Singapore and Hong Kong.
We will have to raise our game plan and step up to a
higher level of expertise that uses the brain more, or to
coin a phrase; “Deliver by head, not only by hand”.

As for the world economy in 2016, it was a year that
saw important countries for the MICE industry signal
recovery. The economies of the United States, Japan and
China have accelerated, while Eurozone countries have
maintained their recovery dynamics. The clearer
economic recovery outlook in major countries is seen in
the context of rising oil prices and global commodity

prices. This has resulted in improved exports and

economic growth in Asia. In the same way, the Thai
economy grew by 3.2%, an improvement on 2.9% growth
in the previous year.

For MICE business, the growth rate in 2016 was
excellent. Thailand welcomed 1,273,465 MICE travelers
increasing 16% and generated THB102,936 million
improving 7%. Asia was the top source of MICE visitors
followed by Europe, the Americas and Oceania. Also,
convention business delivered the most MICE travelers
followed by incentives, meetings and exhibitions. In
international supply markets, China ranked first
delivering the most MICE visitors. For the domestic
market, the number of MICE travelers reached 28.85
million an increase of 21% and circulated THB73,000
million growing 58%.

Successful ventures in the 2016 fiscal year resulted in
Thailand winning the right to host various important MICE
events. In the conventions segment one success was the
One Young World Summit 2015, a stage for a new
generation of leaders to explore opportunities to exchange
views on human rights and various issues of related
to youth that drew inspirational speakers. Another notable
event was the Special Convention of Jehovah’s Witnesses
2015, which attracted representatives of the Jehovah's
Witnesses movement to share opinions and discuss
religious principles.

Incentives: There were large corporate meetings
organised by direct sales companies in the
supplementary food and medical supply business in China.
They included Infinitus China Overseas Training 2016 and
Pro Health 2016, which selected Thailand as an event
venue for their members.

Exhibitions: Chiang Mai hosted the UFI Open
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Seminar in Asia 2016, a stage for business-related
industries exhibitors to share experiences concerning
current trade show trend.

ProPak Asia 2016 was hosted in Thailand, the largest
fair in Asia presenting industry and technology products,
production, food processing and packaging.

Asian Utility Week 2016 presented utility and
electricity products. In addition, Thailand also hosted
entertainment events such as Bangkok Entertainment Week
2016 that included four entertainment and digital fairs
together; namely Bangkok Comic Con 2016, Bangkok
International Digital Content Festival 2016, Thailand
Comic Con 2016 and Thailand Toy Expo 2016.

These successes came from working as a network with
both public and private agencies, media, local communities.
They worked on a mutually acceptable basis, demonstrating
trust in each other that helped them to integrate and
develop the various segments of the MICE industry.

I have to thank the government for supporting
infrastructure investment and building confidence in the
country as well as the private sector that allowed me
interact, listen, learn and share ideas on how to drive MICE
forward. It ensured I could present ideas to the TCEB board
meeting for its consideration.

Last but not least, | would like to thank the Board of
Directors, Management team and TCEB staff, who have
committed themselves to organise the corporate
governance process to be effective and transparent. They
have created an organisational culture that allows us to
work in the right direction. This is very important to ensure
the organisation achieves its goal to build on Thailand’s
strengths and elevate the country to become a world-class

MICE events destination.

Thailand Convention & Exhibition Bureau (Public Organization)

THAILAND CONVENTION & EXHIBITION BUREAU
(PUBLIC ORGANIZATION) ANNUAL REPORT 2016
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2016 is another year in which the MICE industry has
exceeded its goals in terms of visitor numbers and
income. TCEB has worked according to its master plan
that pursues core objectives: To Win, To Promote and to
Develop. They are paths of opportunity to penetrate the
MICE market and position Thailand as a world-class
destination for organising business events.

In order to win, TCEB is accelerating efforts in all
MICE business segments, this year. To promote meetings
we will target decision makers such as corporation
presidents and chief executive officers. In the incentive
sector, TCEB will tap mega-size events in key business
segments such as direct sales, life insurance and
automotive companies. Thailand is an ideal venue for
incentives and our role focuses on developing contacts
with management to ensure the event will make a big
impression and be more meaningful.

The convention sector requires at least six months
advance preparation, while a forum for exchanging
academic knowledge will need tools and support to
ensure the event has a powerful message to communicate.

Exhibitions create a stage to show progress,
innovation and technology advancements by attracting
international buyers. Our strategy is to encourage trade
fairs in government-focused businesses. Our To win
strategy in 2016 remained focus on the top five countries
-China, India, Singapore, Malaysia and Japan.

In the domestic market, our policy and strategy is
in line with the government’s civil state or Pracharat
approach that emphasizes integration of public and
private sectors with the people. We will encourage

growth in the domestic MICE industry and continue our

Meetings in Thailand campaign that promotes MICE
activities in special areas and highlight the Royal Projects.
Our promotions will create awareness in the special
economic zones and support partner organisations to
organise corporate and professional events in the
country.

At the heart of our promotions is the campaign,
Thailand CONNECT Our Heart....Your World, which
presents Thailand as a regional MICE Hub and a
business link to international success. The three key
elements are destination, business opportunity and
professional services. Our objective is to highlight the
impressive MICE experience through activities, present
MICE Cities in various dimensions and focus on our team
of MICE professionals in Thailand who are service minded.

To develop is another strategy that has made
Thailand famous this year. The good news in the region
touches on TCEB’s success in pushing Thailand’s MICE
venue standards to be recognised by ASEAN member
countries.

On the occasion of the 437 ASEAN Senior Officials
Meeting in Manila, the Philippines, the meeting approved
Thailand MICE Venue Standard to be included in the
ASEAN Tourism Strategic Plan 2016 to 2025.

Thailand was made responsible for the ASEAN MICE
standard. It assigned Thailand to host a subcommittee
on standards development with the nine other country
members that make up ASEAN. Thailand plays the
important role of project leader to establish a workable
standard for MICE venues and promote the image of the
country as the MICE hub in ASEAN.

The good news for the country is that this year we
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have 100 MICE venues with 227 meeting rooms certified
under the Thailand MICE Venue Standard. This has
increased from 42 MICE venues, comprising of 114
meeting rooms covering all five MICE cities in 2015.

To achieve MICE industry goals in 2017 will require
the industry to rise to the challenges of the global
market and its emerging trends. The focus is on creating
business by digital channels against the backdrop of
fluctuations in the world economy and the need to
achieve sustainability in the MICE business worldwide.

To achieve progress, the TCEB master plan is
even more intensive and evaluates every dimension.
However, TCEB has set an overall goal of generating
revenue for the country’s economy of THB155,000 million
and increasing the number of MICE visitors to 27.1
million. Of that total, THB101,000 million will come from
the international market generated by 1,109,000 visitors
and THB54,000 million from domestic market earned
from 26 million domestic MICE visitors.

I would like to thank the government, private sector,
media, TCEB Board of Directors, and TCEB staff, who
have fostered MICE growth for another year and created
an impressive work record. Their efforts have secured
for Thailand a place on the world map of the MICE
industry.

| firmly believe that the MICE industry is a thriving
business and I am confident the positive growth trend
will continue in the future. With great cooperation from
all of you, together we will be a vital force to make
Thailand a MICE leader and welcome travelers from
around the world and in doing so we will achieve our

mission slogan; THAILAND CONNECT THE WORLD.

President, Thailand Convention and Exhibition Bureau

(Public Organization)

THAILAND CONVENTION & EXHIBITION BUREAU
(PUBLIC ORGANIZATION) ANNUAL REPORT 2016
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TCEB - Driver of the MICE industry in Thailand
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History

Vision

The Thailand Convention and Exhibition
Bureau (Public Organization) or TCEB is a
government agency under the supervision
of the Office of the Prime Minister,
established by Royal Decree as published
in the Royal Thai Government Gazette on
28 September 2002. It has been in operation
since 2004.

TCEB plays a role in developing and
linking successful business events. Under
the ‘Growth Driver’ paradigm, the focus is
on being a business partner that inspires
creativity in business-oriented events that
span all different needs in order to achieve
outstanding success.

Since its inception, TCEB has adhered
to its mission to promote, develop, and
facilitate the organisation of meetings,
incentive travels, conventions and
exhibitions widely known as the MICE
industry. The bureau also focuses on
maintaining standards within the MICE
industry, developing its capabilities, and
raising the proficiency of all MICE
professionals. These are the key elements
involved in generating MICE revenue that
contributes to the broader Thai economy,
while enhancing the competitiveness of the
Thai MICE sector on domestic and world
stages.

To establish Thailand as a globally
recognised and preferred MICE destination
in Asia.

Mission

. To increase MICE revenue, while
enhancing the economic impact of
Thailand’s MICE industry

+ To increase the long-term
competitiveness and capabilities of
Thailand’s MICE industry on the world stage

THAILAND CONVENTION & EXHIBITION BUREAU
(PUBLIC ORGANIZATION) ANNUAL REPORT 2016

Strategies for Driving the Thai
MICE Industry

Based on its vision and mission, TCEB's
goal is to drive Thailand to achieve the
status of the preferred MICE destination in
the region through three key strategies:
To Win, To Promote, and To Develop,
To achieve those goals there are eight
strategic plans outlined in Thailand’s MICE
Industry Development Master Plan (2012
to 2016), as follows:

Win

Strategy 1: Consolidate existing markets
and expand into new target markets.

Promote

Strategy 2: Establish Thailand as a
Top-of-the-Mind MICE destination in Asia.

Develop

Strategy 3: Enhance the continuous
growth of the domestic MICE market.

Strategy 4: Develop MICE Cities to
establish Thailand as a MICE leader in the
region.

Strategy 5: Differentiate Thailand’s
MICE market and add value through the
creative economy.

Strategy 6: Develop Thailand’s MICE
infrastructure to sustain international
competitiveness.

Strategy 7: Strengthen networks of
cooperation in both local and international
markets.

Strategy 8: Enhance the role and
potential of TCEB.
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TCEB Organisation Chart
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Board of Directors of TCEB
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Administration and Strategic Support
ABNUUIIS wazatiuauuNaeNs

Strategic and Business Development
A8NUNagns wazimngsia

Meeting and Incentive Convention Exhibition and Domestic MICE Marketing and Corporate Strategy TCEB's Information Government and Accounting and Administration MICE Capability
Department Department Event Department Department Corporate Image Development President Technology Corporate Affairs Finance Department Department
sheduasunsdnysyyu dedaasy Hgnanvngsy dpdaasunann Department Department Office Department Department Department deuIng AemndneaIm
waEN1STIBaTY NSIAUTEYUUINNIR NIUAMAUATNLNYIA Tudszina dhgn1snatnuay theunaensesing Department fhawmalulagansaume fhgusmsignaiavng fhednyTuwagn1stu anamnssulud
iiefuseta amdnvalesnns dhedinau
He1uien1s aauu.
Meeting and Convention Exhibition Marketing Branding Corporate Policy Secretary and IT Development Government Accounting Human Development
Incentive Promotion Promotion Promotion Section and Strategy Co-ordination Section and Corporate Section Resources Section
| Promotion | Section | Section Section | dwnuuimsuuiud | Section | Section || duanuiann | Relations Section druauld | Section Aunuiau
Section druanugdaasy Auaudaasy @runudadsunann Auauuleuny AIWNWAVIUNT waluladansauwmea dmauigha Ay
GRVNGNIGEH] MIAUTLYUUIYR NFTALERIEUA waznaunsassns wazUszaIugIwlens Famnaduiug NINYINTYAAA
QRERGITEEATH] UIUYIA '
wazvieaiiien
ilediuseta
Convention Exhibition MICE Network Marketing Planning and Corporate Goal IT Service Mission Finance Procurement and Standardization
Marketing and Marketing and Development Communication Budgeting Monitoring Section Support Section Office Service Section
| Support Section | Support Section Section | Section | Section | Section AUNUUINT | and Liaison Amun1TiY | Section AUNUINTIY
Meeting and AWNUNTIAIAULAY AWNUNTARIALAY AuRI dnnudeans ATUUNUITY AWNUAANUNE wialulagansaume Section dunuiaguay
Incentive atuayudaasy AtuAYUNITIALARN wn3etnslud N13AAN wagnseuUsEa NsURURNUBIANT duauaiuayu usMsdtinmu
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and Support
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AR DeYe.I?pment Corporate': . Research and Manager.nent Law and Good Serv.lce
o noe Exhibition and Mega Communication Development Accounting and Governance Section
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| miﬁmﬂix%max L PIFOJeCt §ect|on | S.eCt'orL. ) L Slectlorlu Flnanu'al , L Slectlon ANUNUUINITG
Voo dwnianms dunuieansesnns dmmiade R‘eportTg“SSctlon dunungmng
¥ IAUAAIAUATUIUIYIR uazWmLn dnnuliyduing KALSITNAUIA
uaziinglusian S A g om o o G o UAEIIEUNITRY
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;/;alcr:ia(;g:ment Note: ——— departments and sections working under and reporting directly to their heads
ST e departments not being under control but providing information and consultation
A5ea9 Conclusion: The previous structure consisting of two lines, 11 departments and 30 sections has been reorganized as two lines, 12 departments

and 31 sections (excluding the Internal Audit Department).
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Board of Directors
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Mr. Weerasak Kowsurat
Chairman of the
Board of Directors

Current Position:

- Secretary-General, The National
Federation of Motion Pictures
and Contents Associations

- Secretary-General, Thai
with Disability Foundation

« Chairman, MCS
Automation Technology Co. Ltd

+ Chairman, Contemporary Art
and Culture Fund

- Vice Chairman, Thai Institute
Directors Association

« Independent Director and
Chairman of Corporate
Governance and Corporate
Social Responsibility
Committee, AEC Securities
Public Company Limited

- Board member, Safe and Creative
Media Development Fund (SCF)
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« Advisor, National Olympic Committee

- Member of Asian Peace and
Reconciliation Council (APRC)
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Mrs. Malee Choklumlerd
Board member

Work Experience
Current Position
« Director-General,
Department of International
Trade Promotion
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Mr. Sek Wannamethee
Board member

Work Experience
Current Position
- Director-General,
Department of Information
and Spokesperson of the
Ministry of Foreign Affairs
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Mr. Chamroen Phothiyod
Board member

Work Experience
Current Position
« Deputy-Director General
Acting Principal Advisor
on Management and
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Mr. Sugree Sithivanich
Board member

Work Experience
Current Position
+ Deputy Governor for
Marketing Communications,
Tourism Authority
of Thailand
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Mrs. Pornthip Hirunkate

Board member

Work Experience
Current Position

+ Managing Director,
Destination Asia
(Thailand) Limited
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Mrs. Prapee Buri
Board member

Work Experience
Current Position
- Chief Financial Officer,
Bhiraj Buri Group
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Ms. Supawan
Tanomkieatipume
Board member

Work Experience
Current Position
« Executive Assistant
Manager
The Twin Towers Hotel
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Mr. Thongchai Sridama
Board member

Work Experience
Current Position
« Chairman of the Board
of Greenhouse Gas
Management Organization
(Public Organization)
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Dr. Rutchaneeporn

Pookayaporn
Board member

Work Experience
Current Position
« President Sripatum
University
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Mr. Nopparat
Maythaveekulchai
Board member and

Secretary

Work Experience
Current Position
- President of Thailand
Convention & Exhibition
Bureau
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Management Team

ATUGUSHIS

Mr. Nopparat Maythaveekulchai

President

Current Position:
- President, TCEB

Work Experience

« Executive Vice-president,
TOT Plc.

« Committee of Information
Technology and
Communication, House
of Representatives

+ Acting Managing Director,
ACT Mobile Co., Ltd.

- Committee, ACT Mobile
Co., Ltd.

- Committee, Advance Data
Network Communication
Co., Ltd.

+ Acting Manager,
THAImobile
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Mrs. Supawan Teerarat
Vice President, Strategic
and Business
Development

Work Experience
- Director, Exhibitions
Department, TCEB
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Mr. Chiruit Isarangkun
Na Ayuthaya
Vice President,

Administration and
Strategic Support

Work Experience
« Director, Domestic MICE
Department, TCEB
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Mr. Chatri Thongnak
Director, Internal Audit
Department

Work Experience
- Senior Manager, Law and
Good Governance, TCEB
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Ms. Nooch Homrossukhon
Director, Meeting and
Incentive Department

Work Experience
« Senior Manager, Meeting
and Incentive Department,
TCEB
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Ms. Vichaya
Soonthornsaratoon
Director, Convention

Department

Work Experience
- Director, Meetings
Industry Department, TCEB

UJIa233ty1 qunsmsna
gonulemsiedasty
A15IAUTEYUUIUIYA

Us:z5amsniau
- fgulemsieansunssu
MsUszyu dadu.




Mrs. Jaruwan Suwannasat
Director, Exhibition and
Event Department

Work Experience
« Brand Activation Manager-
Heineken, Thai Asia Pacific
Brewery Co., Ltd.
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Mr. Puripan Bunnag
Director, Domestic MICE
Department

Work Experience
+ Chief of Domestic Tourism
Industry Relations
Section, Tourism Authority
of Thailand
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Ms. Parichat Svetasreni
Director, Marketing and
Corporate Image
Department

Work Experience
« Senior Manager, Public
Relations Division,
Marketing Communication
Department, TCEB
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Mr. Chartchai Debpang
Director, TCEB President’s
Office Department

Work Experience

« Director, Government &
Corporate Affairs
Department, TCEB
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Mrs. Sarita Chintakanond
Director, Information
Technology Department
Acting Director, Corporate
Strategy Development
Department

Work Experience
« Business and Investment
Strategy Advisor, Thanachart
Holding Co., Ltd.
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Ms. Wiparat
Tharateerapab
Director, Government and
Corporate Affairs
Department

Work Experience
« Director, Administrative
Department, TCEB

uIaIMSAU 51515
HE18N 18U
FgNdamng

Us=mnisninanu
« {61n8n1sleuIng dauu.

Ms. Jutharat Vorrarith
Director, Accounting &
Finance Department

Work Experience

- General Manager, National

Institute for Brain-based
Learning (NBL), Office of
Knowledge Management
and Development
(Public Organization)
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Mr. Salanroj Sutaschuto
Director, Administration
Department
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« Director of Board
Coordinating Department,
TCEB
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Mrs. Nichapa Yoswee
Director, MICE
Capabilities Department
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» Managing Director,
Thailand and Vietnam,

Reed Tradex Co.,Ltd.
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Success of Thailand’s MICE Industry in 2016

MICE Progression 2016

Based on the study of the economic impact
of the MICE industry in Thailand in 2015,
Thailand’s MICE industry is recognised
as being important factor in many aspects
of economic growth. The total spend
contribution to the economy through the
MICE industry is estimated at THB2.2 trillion.
The sector employs 164,000 people and
delivers quantifiable benefits such as
networking, bonding and sharing of skills
between industries.

In 2016, TCEB continued to drive progress
in the MICE business in accordance with
Thailand’s five-year MICE Industry Master Plan
(2012 to 2016), through clearly defined
corporate strategies: To Win; To Promote; and
To Develop. This includes the development
of Thailand’s brand communications strategy
Thailand CONNECT Our Heart....Your World.
It encompasses three fundamental pillars of
the Thai MICE sector: Destination; Business;
and People. To achieve success, promotional
campaigns have been developed, both in
international and domestic markets, while
standards have been established that enhance
skills and personnel potential. This is a
priority to achieve competitiveness in the
global MICE industry.

International MICE Performance Overview 2016
(October 2015 to September 2016)

Number of MICE visitors
FY 2015 FY 2016 Growth FY 2015 FY 2016 Growth

Revenue (THB million)

Meetings 262,538 258,483 -1.54% 28,397 23,445 -17.44%
Incentives 254,125 263,556 3.71% 16,136 16,217 0.50%
Conventions 294,371 298,564 1.42% 27,339 25,789 -5.67%
Exhibition 174,652 180,480 3.34% 15,214 15,686 3.10%
Events 110,309 272,382 146.93% 8,789 21,799  148.03%
MICE 985,686 1,001,083 1.56% 87,086 81,137 -6.83%
MICE+Events 1,095,995 1,273,465 16.19% 95,875 102,936 7.36%

International MICE Market

In fiscal year 2016, Thailand attracted 1,273,465 international MICE visitors and
generated THB102,936 million. Of that, meetings attracted 258,483 visitors circulating
THB23,445 million; incentives 263,556 visitors with THB 16,217 million; conventions 298,564
visitors with THB25,789 million; exhibitions 180,480 visitors with THB15,686 million; and
events 272,382 visitors with THB21,799 million.

Major International MICE Events in fiscal year 2016

TCEB was highly successful in attracting MICE events to be held in Thailand. Major
events were Organo Gold Asia Convention 2015, the 28th World Young Women’s Christian
Association (YWCA) Council 2015, One Young World 2015, the 3rd Asia Pacific
Glaucoma Congress 2016, Special Convention of Jehovah’s Witness 2015, Infinitus China
Overseas Training 2016, ProHealth 2016, UFI Open Seminar in Asia 2016, Bangkok
Entertainment 2016, ProPak Asia 2016 and Asian Utility Week 2016.
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Success of Thailand’s MICE Industry in 2016

Domestic MICE Market

In fiscal year 2016, there were 28,854,061 domestic MICE visitors who generated THB73,322 million in revenue. Of that,
meetings attracted 571,659 visitors with THB720 million; incentives 181,548 visitors with THB641 million; conventions 3,713,680
visitors with THB5,321 million; and exhibitions 24,387,174 visitors with THB66,640 million.

Domestic MICE Performance Overview 2016
(October 2015 to September 2016)

Number of MICE visitors Revenue (THB million)

FY 2015 FY 2016  Growth FY 2015 FY 2016 Growth

Meetings 314,379 571,659 81.84% 431 720 67.05%
Incentives 403,361 181,548 -54.99% 2,770 641 -76.86%
Conventions 1,300,795 3,713,680 185.49% 2,545 5,321 109.08%
Exhibition 21,683,953 24,387,174 12.47% 40,655 66,640 63.92%
D-MICE 23,702,488 28,854,061 21.73% 46,401 73,322 58.02%

Major Domestic MICE Events in 2016

2016 was the year that TCEB made significant progress promoting and boosting the domestic MICE market. The target required
TCEB to stimulate the market and increase the number of MICE visitors in the country while boosting spending. To achieve the goals
TCEB developed MICE capacity in Thailand, while building quality in events, MICE products and human resources. Major
domestic MICE events in 2016 were the Thailand Domestic MICE Mart (TDMM 2016) / Meeting in Thailand following Royal
Initiatives.

There was also a push to create new trade shows that would spread benefits to various parts of the country. Successes included
the Motor Show Hat Yai 2016 and the Furniture Fair and Exhibition highlighting electrical appliances and audio equipment in
Chiang Mai.

To explore opportunities in neighbouring countries new events were created such as Fruitpital Fair, a MICE network to develop
events for emerging MICE cities as well as marketing activities in the CLMV and Special Economic Zones (SEZ) such as Thailand MICE
Roadshows in Myanmar, Lao PDR, Vietnam and Cambodia.

THAILAND CONVENTION & EXHIBITION BUREAU
(PUBLIC ORGANIZATION) ANNUAL REPORT 2016

A WdiSgasanarnssuludinaiul w.A. 2559

nanlugludszina

nmsmvesgsivludlulszing Ysuuszanas we. 2559 fdwauindunisngualudsan 28,854,061 au ad1eseled 73,322 druum lnedndu
TnAuMINguNITUsEYeaAng (Meetings) S1uau 571,659 au ad1emels 720 dwum nauvisaisaiiousneda (ncentives) S1uau 181,548 Au
afe9elel 641 uuIm NEUUTEYIUIUIYIA (Conventions) 31U 3,713,680 AU a319518/l6 5,321 §UUIM NGURARAUAUINIYIRA (Exhibitions) 31u3u
24,387,174 au @5195181A 66,640 A1uUm

mMS1IMWSOUUNIRUMINAUTUSTuUszina uazsialatudiuds=uicu w.A. 2559
(manAu w.A. 2558 0iJ NUENau W.A. 2559)

TuoutniaunItuds:zina (Au) shaln (auuin)

w.A. 2558 w.A. 2559 uln w.A. 2558 w.A. 2559

Meetings 314,379 571,659 81.84% 431 720 67.05%
Incentives 403,361 181,548 -54.99% 2,770 641 -76.86%
Conventions 1,300,795 3,713,680  185.49% 2,545 5,321  109.08%
Exhibition 21,683,953 24,387,174 12.47% 40,655 66,640  63.92%
D-MICE 23,702,488 28,854,061 21.73% 46,401 73,322 58.02%

JulugtudszinAadianylul w.A. 2559

U wa. 2559 1Hudfl aedu. Wunhduaiuuaznszdusaaludlutssma fathnsedunanslu@eiuuinidumenguluslulseme waziiiuyad
n3ldde weriidmanedeitaunanssougdlusvesUsamalne Kainsiauauainay auamaud wezauamau Tassruddyludd o
1A33M3 Thailand Domestic MICE Mart 2016 (TDMM 2016) / 1asanns Ussepnladlng Sulanusesnsesus /msadsnusdndunuuansdudlm]
nszaealudidiuginnasineg aeludseme wu uwewmeslyimelug) 2016 / 1w Fumiture Fair uazsusmnssuiaiedldlniuazindoades
ansia drdaidedel uazaiaeulnalluwngiinig wu susvuaswisals] (Fruitpital Fair) /msimuneiessludluiuil MICE ity / msdnianss
nsnanaluiufl CLMV uazvniasugiafies (SEZ) 1éur Aanssu Thailand MICE Roadshow lutssima ieusn a17 denus uasiuyen

s1a3uds=AU w.A. 2559 dunnudiasumsinus=gu
uaztnssANS (9JANISUKIBU)




Marketing and Corporate Image Department in 2016

Marketing and Branding

TCEB’s marketing strategies in 2016 focused on building
collaboration with targeted partners in order to integrate the
promotion and development of MICE products and services for
Thailand to become a Top of Mind destination to host MICE events
from around the region.

A Major launch event focused on the Thailand CONNECT Our
Heart...Your World, a campaign to promote Thailand’s image
as a MICE hub in the region and a business link to international
success.

In the context of marketing, it has been a successful year for the
Thailand’s MICE UNITED campaign now in its third year. The Thailand
CONNECT Welcome Package was organised to provide incentives
for event organisers and MICE visitors to Thailand.

The package comprised of a theme branded Thailand CONNECT
prepaid BTS Connect SmartPass and Free Wi-Fi Trial by TrueMove H
including privileges such as discounts on accommodation, restaurants
and spas at eight hotels, all members of the Ratchaprasong Square
Trade Association.

Corporate Communications

The role of Corporate Communications is to raise awareness of
TCEB and the MICE industry. TCEB’s main task was to promote this
sector to stakeholders including public and private organisations,
associations, and educational institutes both in Thailand and overseas.

During fiscal year 2016, TCEB'’s implemented the following:

THAILAND CONVENTION & EXHIBITION BUREAU
(PUBLIC ORGANIZATION) ANNUAL REPORT 2016

1. Domestic Corporate Communications Activities: press conferences and
familiarisation programmes for domestic media and public relations across

the nation. Outstanding PR presentations:

Date

15 October 2015

Public Relations and Corporate

Communications Activities

Press Conference: UFI Open Seminar in Asia 2016

17-18 October 2015

Thainess Rally activity of the Economic Reporters
Association

14-19 November 2015

Media Fam Trip for IBTM World 2015 in Barcelona,
Spain

27 November 2015

2015 Thank You Party for Media

18 December 2015

Media interview for community activities project at
Yaicha sub district, Sampran district, Nakhon Pathom
of corporate customers

15 January 2016

Press Conference: UFI Open Seminar in Asia 2016 in
Chiang Mai

28 January 2016

Press briefing on Thailand International Exhibitions
and Events Forum (TIEFF 2016)

29 January 2016

Press Conference: The Thailand MICE Venue Standard
Certificate Ceremony 2017

3-4 March 2016

2016 Media Fam Trip: Bangkok-Nakhon Pathom and
press conference to mark the signing of a cooperation
agreement for MICE operators purchasing organic
products from farmers directly or Farm to Functions
project

11 March 2016

Press Conference: MICE Capabilities plan 2016 and
MICE Academy & Career Day

29 March 2016

Press Conference: ASEAN Rising Trade Show 2016

chamsnaaua:mwanuruoiansiut w.A. 2559
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dmsuduniseaatududiivszavanuduialunisaiuselasinis
Thailand’s MICE UNITED 1@l 3 Tne@ilfinnsdnyin Thailand CONNECT
Welcome Package titeifudeiauslunisgslagdnaunaziniumangilud
Tindanululszmdalne melusiinnadszneusme dnslaganssalui BTS
Connect SmartPass UsgnviANRy @nauane Thailand CONNECT wae Free
WiFi Trial by TrueMove H uazifiufudnsussloanisaneg wu diuan
fifn $1uemns war autluedotnelsausy 8 wisilduaundnvesauiau
dUsgneuiamnalugusvussasa

MUMSIOaNSaIANS
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Thailand CONNECT
Welcome Package

Thailand CONNECT \ S\

Our Heart,Your World

RACHAPISONG
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nJdounand uazdounioma naiinanssudAty 91n

SURIARANSSU

15 panAu 2558

AANssuUsTNIUUSIaG0ansoIANS

Juunaldnomsinau UFI Open Seminar in Asia 2016

17-18 ma1AL 2558

fAnssulisaa 3aing YaJauALGHIIASHINA

14-19 wnAIMEU 2558

thdoudasulnadns$ouau insaiss IBTM WORLD 2015
u Woaiwststaun UszinAawu

27 woAAIMauU 2558

fnssugouAnUdeNdasuUs=U w.A. 2558

18 Suo1AU 2558

mMsauMmunideudasu TAsIMsinAANssullioguau
Fuagney ndauwsIu AKInUASUTU
Y0JINdUaNMaJIFNS

15 unshAY 2559

Jwuunagdnd UFI Open Seminar in Asia 2016
U KRBT

28 unshAU 2559

fAnssuauMuniliAvdeudasundugos 1u Thailand
Internatiomal Exhibitions and Events Forum (TIEFF
2016)

29 unshAU 2559

NUINAIIDTEUDUASIFYINBUINASTIUGMURTAINU
UszinAlne

3-4 JunAu 2559

fanssudousazudryasus=d w.A. 2559 1Funi
NsJNWe-UASUFL 1asz 1najdonsajuiudonnal
AnuSouTelAsIMSsAIEsUUs:NeUMSTUAUMS Indoau
INUNSBUNSENNINUASNSINENSI K3 Farm to Functions

11 DunAu 2559

JutNaJdNAMINMSWEILNANgNWUAaINSIUY
U w.A. 2559 ua: MICE Academy & Career Day
tAssms@ouiaytnunndanaodwivg

29 DunAu 2559

Juunalginoiasims ASEAN Rising
Trade Show 2016
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1. Domestic Corporate Communications Activities: press conferences and 2. International Public Relations Activities: Main activities to 1. MnssuUszaauwusmatudszina Usznaunda msinmnssulszanauius 2. nanssuuszaauiussinaus=inA Inginnanssy

familiarisation programmes for domestic media and public relations across  promote international media relations in Asia, Europe, the dmSugdeuoasuluds:zinA MANSSUFOUATUIUWUS UAziANSsUdoasadAns  UszaiauuwusarkSuaoudasusiauszinAnsaunaunpiimateiza aisu awsm

the nation. Outstanding PR presentations: Americas and Oceania included: nidounan ua:zdounioma nalinanssudAty on To@aullia uazdu) nailinanssudAty o1n

Public Relations and Corporate

Public Relations and Corporate

SURIARANSSU

25 wwau 2559

fAanssuUsnJuiusiazaoasoJAns

Junajdnouwumsnalnoulau uaziamuauiy

Spice Up Your Business Agenda 2016

SURIARANSSU

13 panAu 2558

fAAanssuUsNFulusiazaoasoIAns

Jwuunaldounidendasusinidszina Junsaiad IMEX

America 2015 tu (oJandona ansiawsm

16 wouMAL 2559

fANssuduMuNidoudasu LwudlasunanAndu MEGA
SIZE goigsiamsUs=gulia-msnoJiReotiiodusisda uas
msinUs=gu Infinitus China Overseas Training 2016

17 woAIMau 2558

JuunasiduidendazusnIUsINA NUINSATYS
IBTM WORLD 2015 ru tioJunziaun UszinAaiu

30 wouMmAu 2559

Juunasdouwudiiasussnilugmetuds:zina Domestic
MICE suuudulauiaus:=s153gaisiuia uazmsined
{rsams Thailand Domestic MICE Mart 2016 (TDMM 2016)

23 nUMUWUS 2559

Juunasiodensasusnilsana Nuinsatad Asia-Pacific
Incentives and Meetings Expo (AIME 2016)
U WoJwallsu UszinFAodainsiael

15 nsnMAU 2559

Aanssuauduwius amnuujﬁ'azhomsugﬁq
Us=A1U w.A. 2559

7 Wwau 2559

JNuunasdnddendazusnausina NUINSATES IT&CM
China 2016 ru upsIFaJld a1s1suSIUs=EBUAU

12 @Ay 2559

Juatiuauu 12 dm aduw nsisou nsanws 2016

16 ayniAy 2559

Jwunaidnd Wasnodtasims Thailand Incentive and
Meeting Exchange 2016 (TIME 2016)

20 wwau 2559

JuunasddenasusnIusnA NUNsatsd
IMEX Frankfurt 2016 tu 1oJuwsiniwsn
anuwusansisrusiteosul

Date e o Date o o
Communications Activities Communications Activities

25 April 2016 Press Conference: Digital Marketing and Spice Up Your 13 October 2015 Press Conference: IMEX America 2015
Business Agenda 2016 in Las Vegas, the United States

16 May 2016 Media interview on mega size events for incentive 17 November 2015 Press Conference: IBTM World 2015
segment plan and Infinitus China Overseas Training in Barcelona, Spain
2016

30 May 2016 Press Conference: Domestic MICE plan in line with 23 February 2016 Press Conference: Asia-Pacific Incentives
the government policy and Thailand Domestic MICE and Meetings Expo (AIME 2016)
Mart 2016 (TDMM 2016) in Melbourne, Australia

15 July 2016 2016 Activity to develop relations with the Economic 7 April 2016 Press Conference: IT&CM China 2016
Reporters Association in Shanghai, China

12 August 2016 Support for August 12th Half Marathon Bangkok 2016 20 April 2016 Press Conference: IMEX Frankfurt 2016

in Frankfurt, Germany

16 August 2016 Press Conference: Thailand Incentive and Meeting
Exchange 2016 (TIME 2016)

31 August 2016 Media interview on incentive marketing plan 2017 28 May 2016 Press Conference: Signing ceremony between TCEB

and Industry Day 2016

and China Chamber of International Commerce
(CCIOCQ) in Beijing, China

31 asmAu 2559

AANssUAUMUNITIAYEELIaTU ILEUNMSAAINYDISSNANIS
Us=gutiazmsneainaotiiolusiida Us=ht w.A. 2560 ua:
msinanu Industry Day 2016

28 woumAw 2559

NANSSUINAJYIIDAIUNUAUSIUTDS=HINI dalu. ua:
China Chamber of International Commerce (CCIOC)
ru NsIUNA ansisruSaUs=aBUAU

7 September 2016

Press Conference: Online marketing operations
in Q3 2016 and Spice Up Your Business
Agenda 2016 updating through Bloggers
Familarisation Trip activity

25-29 July 2016

TCEB International Media Familiarisation Trip 2016

(IMFT 2016) on Bangkok-Chiang Rai route

7 Nugnau 2559

JNuunasiondugiosdousasu MsmIGUIUMUMSHAA
ooulailu 3 Tnsunagesdouus=tu w.A. 2559 tazAdUAU
ninuAuWry Spice Up Your Business Agenda 2016 cu

nanssu Bloggers Familiarisation Trip

25-29 nsnmAy 2559

fanssudouoazusnUs-INASUHUS
TCEB International Media Familiarisation Trip 2016
(IMFT 2016) ldUMJINSINW-FeIse

15 September 2016

Press Conference: The promotional plans
for conventions 2017 and organising
Convention Day-The Essence of Fame event

28 September 2016

Press Conference: IT&CM Asia and CTW
Asia-Pacific 2016

28 September 2016

Media interview on ASEAN Conference on MICE
in collaboration with UNWTO

THAILAND CONVENTION & EXHIBITION BUREAU
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28 September 2016

Press Conference: Thailand communication
campaign 2017 at IT&CM Asia and CTW
Asia-Pacific 2016 for overseas media

15 Nuenau 2559

JIuunaldoueudIasussnImsinus=guuunginds=1d
w.A. 2560 wa: Msiniu Convention Day-The Essence

of Fame

28 nuenau 2559

JUUNaJNoMsInNU IT&CM Asia and CTW
Asia-Pacific 2016

28 nuenau 2559

fAnssuauMuniliiAvdoudasuIu ASEAN Conference on
MICE in collaboration with UNWTO

28 nuenau 2559

Nuunasioiamuaurydeasus:inAlnad w.A. 2560
Tumsinau IT&CM Asia and CTW Asia-Pacific 2016
urdoudasuginauszina
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Marketing and Corporate Image Department in 2016 chamspaiauazmwanynioiAnsiul w.A. 2559
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Marketing Communications fmMumsdoasmsnain

Marketing communications focused on the use of international and domestic media tools in 2016 to build awareness of the MICE whumstidertamelunassassmdlasdousssduiusiliifoatnnissufanamnsaluduazasdnsiiluuagsnessina Wl wa. 2559
industry, which included: Usznoume
Domestic Media doluUs:zinA

« The production of MICE INSIDE programme and scoop news in the Money Daily programme » MIHEATIENNT MICE INSIDE uag afjuiniuszunduius s1ems Money Daily

- Public relations through TV interview on Business Watch Channel TNN 24 o nsUsgrduiusunsdunwamnensyiad Tus1ens Business Watch 4e9 TNN 24

« Public relations through radio interviews on FM 97.0 Ruay Duay Khao programme on air on Saturday to Sunday - MsUszndiusinunsdunvalmengadu FM 97.0 Tutsensmieenins-eniing

« Public Relations through newspapers, free magazine weekly 24 7 / Neekrung Magazine / Money & Banking Magazine . mMaUssnduiusinudedsiuivg dnsasuannisedun 24 7/ UneanIniings / 115e13n15RUsUIATS
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Marketing and Corporate Image Department in 2016

International Media
Creating work pieces to create awareness in foreign media both for television and print media matching the MICE target group.
+ Media related to MICE business tapping into Asia, Europe and Americas markets such as TIME, CEl, Biz Event Asia, Business
Traveller, TTG MICE, MICE China, Trade Fair and Exhibition World.
+ Media taps to global targets such as CNN television station, Sawasdee magazine and SKYNEWS television station.

Event Management
Event management focused on promoting marketing promotions linked to TCEB’s domestic and foreign activities including the

POP UP THAILAND project, a mobile booth presenting TCEB information and Thailand identity through cultural activities.

« TCEB supported trade shows such as IMEX America 2015, IBTM World 2015, AIME 2016, IT&CM China 2016, IMEX Frankfurt
2016, IBTM China 2016 and IT&CMA/CTW 2016.

« Supported events such as CNBC Exchange 2015, seminar to raise the quality and standard of Thailand’s five exhibition linked
industries, Bloomberg ASEAN Business Summit 2015 and Thailand International Exhibition & Events Forum 2016.

+ A Pop-up Thailand exhibition booth located at the UFI Open Seminar in Asia 2016, Honda LPGA Thailand 2016 and Thailand

Domestic MICE Mart 2016.

THAILAND CONVENTION & EXHIBITION BUREAU
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ysinssansindeuitlumsiiauedoyaiiodu sauu. wasmsthisuesndnuaivessemalneinunsdnianssuduaiuinnsssusinag

. Aonssuwsalyii maduau adfuayu T IMEX America 2015, IBTM World 2015, AIME 2016, IT&CM China 2016, IMEX Frankfurt 2016, IBTM
China 2016, IT&RCMA/CTW 2016

+ AanssuatuayLNUBILY 877 91U CNBC Exchange 2015, msUszyudisuniiionnszifu 5 gnanvnssunuuansdudnueding, Bloomberg ASEAN
Business Summit 2015, Thailand International Exhibition & Events Forum 2016

. yﬁﬁ%iiﬂﬂﬂi Pop-up Thailand 8% 11 UFI Open Seminar in Asia 2016, Honda LPGA Thailand 2016, Thailand
Domestic MICE Mart 2016 (Uusiu
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Meetings and Incentives Department in 2016

In fiscal year 2016, TCEB attracted 258,483 travellers generating THB23,445 million in revenue from corporate meetings and 263,556
incentive travel visitors generating THB16,217 million which represented an increase of 3.71% from the 2015 arrivals figure and 0.50%
over last year revenue.

Bidding and Support
1. Domestic Event Support
1.1 Direct support for the arrangement of meetings and incentive travels for corporate audiences: 92,651 MICE travellers and
five events under the campaign of Thailand Big Thanks.
2. Bid Support
2.1 Arranging five large scale meetings and incentives in Thailand: Infinitus China Overseas Training 2016, Baishengkang
Healthcare Biotechnology Co., Ltd., Pro-Health 2016 Incentive Trip to Phuket, Xiuzheng Pharmaceutical Group Company Limited
Incentive Tour, RMTH 3d Anniversary.
2.2 Winning the bid to host SITE Global Conference 2019 in Bangkok which is expected to attract 400 participants worldwide.
3. Assignment of overseas agents: In fiscal year 2016, there were five overseas agents in Japan, India, Singapore, North America
and China.

Marketing and Development Promotion

1. Participation in six international MICE trade shows: IMEX AMERICA 2015 / IBTM World 2015 / AIME 2016 / IT&CM China 2016
/ IMEX Frankfurt 2016 / IBTM China 2016.

2. Participation and support for the 24th IT&CM Asia and 19th CTW Asia-Pacific on 27 to 29 September 2016 at the Bangkok
Convention Centre, CentralWorld. There were 63 booths of Thai MICE entrepreneurs, and 2,782 foreign participants from 52 countries.

3. Organising six roadshows in Japan, Malaysia, Singapore, China, Indonesia and the United Kingdom.

4. Organising of eight Familiarisation and Inspection Trips to show the nation’s image and potential for international targeted
markets.

5. Organising Connections Plus to show Thailand’s potential and readiness to host meetings and incentive events in Samui, Surat
Thani and Bangkok.

THAILAND CONVENTION & EXHIBITION BUREAU
(PUBLIC ORGANIZATION) ANNUAL REPORT 2016
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AIUNMSFAJIULAzaUUAUUINU
1. miativayunsdnnululszwmelie (Event Support)
1.1 Tassmsatuayumsyszguumnanasmsvieafioadieiduseda naugnesAnsiinifiumangyluddiuou 92,651 au feidiuou 5
agineldlasens Thailand Big Thanks
2. msatfuayunsUseyadns
2.1 msmanuvnlngdnundnusegululsendalng (Meetings and Incentives) 971u3u 5 911 LA Infinitus China Overseas Training 2016,
Baishengkang Healthcare Biotechnology Co., Ltd., Pro-Health 2016 Incentive Trip to Phuket, Xiuzheng Pharmaceutical Group
Company Limited Incentive Tour, RMTH 3rd Anniversary
2.2 ﬁuuzﬂﬁﬂizgﬁﬁﬂéﬂ'}ﬂ%ﬂismmﬁ’]’wmw%’mﬂu SITE Global Conference 2019 a4 N3N~ AIAINEWNTIMUTEYUUTZLI 400 AU
9nvhlan
3. Madndasaununanassama Tulsutszana we. 2559 S unuaaiasasema S1uan 5 au Usznaude Giu Suie Awlus eudnunile
waziu

msadJiasumsnaliaiazNsueuul

1. T umsalrilunsusema 99U 6 91U Usznaunae IMEX America 2015 / IBTM World 2015 / AIME 2016 / IT&CM China 2016 / IMEX
Frankfurt 2016 / IBTM China 2016

2. s mauuaglinisatiuayunisdnau The 24'd ITRCM Asia and 19t CTW Asia-Pacific sewineiudl 27-29 fugneu we. 2559 i v1enen
pounududuwes Wuniades Tusznoumsluddnimnumeldamussmalnesiuiu 63 518 weslisudidrimnuiidudiuu 2,782 au 90
52 Uszinailan

3. daanulselyisnsuszna S1uau 6 11U Usznausne guu wade Asalu$ amsasguszvuiu Sulaide uavansvenandns

4. dpRanssuaannanvaliasuansdinaninvesussnalneliiunguid ey inswd (Familiarisation and Inspection Trips) 37431 8 a%q

5. §aRansauUsed 1l Connections Plus LiteuanafnenmuazeunsenvesUsemalnglunisinnuussyuuasmsvieafioaiteidiussla s ingaye
q3u03511 wagngumny
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Meetings and Incentives Department in 2016

& 2016

e — — é
CENTIVE AND MEETING EXCHANGE
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Marketing and Development Promotion (Cont’d)

6. Initiating the Thailand Incentive & Meeting Exchange (TIME), 16 to 21 August 2016 focusing on the China market. There were
three key activities such as Knowledge Exchange, a stage to exchange knowledge for tapping into MI market; Business Exchange,
a stage for table-top sessions to create marketing and sales opportunity for Thai entrepreneurs with representatives from China; and
Experience Exchange, a large-scale field visit for MICE agents from China in Phuket.

7. Organising of Meetings Industry Day, 31 August 2016 , at AVANI Riverside Bangkok Hotel with 289 participants. This event is
held annually to report on meeting situation and trends for entrepreneurs and a platform for industry networking.

8. The development of marketing promotion Sales & Market tools such as Thailand the Ultimate MI Destination in English,
Japanese and Chinese and Thailand Presentation to promote marketing activities.

THAILAND CONVENTION & EXHIBITION BUREAU
(PUBLIC ORGANIZATION) ANNUAL REPORT 2016
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6. ¥afanssuUsEad Thailand Incentive & Meeting Exchange (TIME) sewineiuil 16-21 &wneu 2559 Tnewiufinaindudifanssy 3 dwumdn
Usenausie Aanssu Knowledge Exchange nﬁLLaﬂLﬂﬁauﬂawmfl,mzmam MI fianssu Business Exchange nﬁﬁm%ummqiﬁﬂ (Table-top Session)
iieasnalonamsmsmanauaznsueliifussnaunisinefusunugdanisussauandu uag Aanssu Experience Exchange dnvirudnunaunnlveg
dmsusunugdnnisuszan (MICE Agent) 9103w i Jamdngiin

7. 4nA9ns5uUszd1 Meetings Industry Day iflesissuaniunisaignamnssunisuszyuuazuuliugsialviunguszneuns uasduni
Tifssneunsadraedetnoanudiniusidotul 31 snau 2559 o Tsausuend ngam Snesled ffdrsmauiiiudiuiu 289 au

8. favinnanfasitiioduaiunisnainuazdeasnisnain lsin Thailand the Ultimate MI Destination 7Mw18angy Aw ity kazawdu ua
Thailand Presentation dwiuduaiufanssunisnain
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Meetings and Incentives Department in 2016

Marketing and Development Promotion (Cont’d)

9. Maintenance of memberships of key industry international associations, such as Society for Incentive Travel Excellence (SITE),
Meeting Professionals International (MPI), and Global Business Travel Association (GBTA). TCEB participated in three annual meetings
to increase knowledge and develop good relations with member organisations, and support two marketing activities, also as a
co-organiser, to promote TCEB and Thailand.

10. The study project on potential markets for meetings and incentives, which included two sub-activities. They are:
(1) study potential meetings and incentives marketing in Asia such Indonesia, Hong Kong, South Korea, Taiwan and Europe
such as Germany, England, France and ltaly;
(2) study on the possibilities to tap new potential meetings and incentives markets in Eastern Europe and CIS countries.

Event highlights in fiscal year 2016

1. Infinitus China Overseas 11-30 June 2016 14,000
Training 2016 participants
2. Baishengkang Healthcare 25 June-1 July 2016 2,200
Biotechnology Co., Ltd. participants
3. Pro-Health 2016 Incentive 9 July-28 August 2016 5,300

Trip to Phuket participants
4. Xiuzheng Pharmaceutical 20-30 September 2016 2,000
Group Company Limited participants

Incentive Tour

5. RMTH 34 Anniversary 24 September-2 October 2016 10,000
participants

THAILAND CONVENTION & EXHIBITION BUREAU
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9. psanBnawluaueufiieades Ieud Society for Incentive Travel Excellence (SITE), Meeting Professionals International (MPI), Global
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Convention Department in 2016

CONVENTION DAY

2016
THESES e NOF FAME

In fiscal year 2016, the Convention Department attracted 298,564 international MICE travellers increasing 1.42% from
2015 and generating THB25,789 million in revenue from 2,670 convention events hosted in Thailand.

Bidding and Support

1. Projects to support associations and organisations to arrange conventions in Thailand (Event Support / Subsidy). It resulted
in 111 events attracting 45,066 MICE travellers.

2. Supporting bids for conventions, which helped to secure 22 winning events.

3. Assignment of overseas agent in the United States.

4. Support to help increase the number of participants in conventions through marketing campaign by arranging Visitor
Promotions. All-told, 12 events joined the marketing promotion campaign.
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Convention Department in 2016

Bidding and Support (Cont'd)

5. The development of 11 marketing promotional assets to
promote the MICE industry in Thailand and the department role.

6. Participation in four trade shows: AIME 2016 / IMEX Frankfurt
2016 / IMEX America 2015 / IBTM World 2015.

7. Organising Road Shows / Sales Missions / One-on-One meetings
for targeted markets such as Singapore, Taiwan, South Korea, China,
Japan and the United Kingdom.

8. The organising of familiarisation trips to show the country’s
potential and readiness such as SITE Inspection and Education trip.

9. Promoting brand image and aggressive marketing through
collaboration with overseas partners in the industry such as ASAE
Annual Meeting & Exposition / America Society of Association
Executives (APAC) / European Association Congress and India
Association Congress / marketing activity during annual meeting of
ICCA AGM 2015.

Development for Thailand MICE industry

Maintenance of memberships in key industry associations such
as the International Congress and Convention Association, Union of
International Associations, Professional Convention Management
Association to participate in proactive market activities and create
network with these associations such as participated in annual
meetings of PCMA Convening Leaders and ICCA AGM 2015 and
coordinated with ICCA to organise ICCA Thailand Seminar 2016 to
convey knowledge of bidding and organising convention events for
the country professional associations and entrepreneurs and
marketing activities with associations such as being membership of
International Congress and Convention Association, Union of
International Association and Professional Convention
Management Association including attend annual meetings as PCMA
Convening Leaders and ICCA AGM 2015.

THAILAND CONVENTION & EXHIBITION BUREAU
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Winning events in 2016
1. IFFO (The Marine Ingredients Organisation) Annual
Conference 2016
2. INTO University Partnerships Global Recruitment
Conference 2016 (GRC 2016)
3. The World Scholar’s Cup Global Round 2016
4. The 16t Forum of Ethical Review Committees on the Asian
and Western Pacific Region International Conference
(FERCAP 2016)
5. The 8th Shelf Life International Meeting (SLIM 2017)
6. World Travel and Tourism Council Global Summit 2017
(WTTC Global Summit 2017)
7. The 30t International Air Transport Association Ground
Handling Conference (IGHC 2017)
8. The 30th Asia Pacific Plant Protection Commission
(APPPC 2017)
9. World Clown Festival 2017
10. SIGGRAPH Asia 2017
11. The 12th Asia Pacific Travel Health Congress (APTHC 2018)
12. The 13th International Conference of the Asian Clinical
Oncology Society (ACOS 2018)
13. The 3" International Conference on One Medicine One
Science (iCOMOS 2018)
14. The 15th Asia Pacific Conference on Giftedness (APCG 2018)
15. The 24t International Conference on Multimedia
Modeling (MMM 2018)
16. The 8th Education International World Congress (WEC 2019)
17. The World Veterinary Poultry Association Congress 2019
(WVPA 2019)
18. World Conference of the International Council for Traditional
Music 2019 (ICTM 2019)
19. The 34th Asia-Pacific Academy of Ophthalmology
Congress 2019 (APAO 2019)
20. Federation of Asian Small Animal Veterinary Association
Congress 2020 (FASAVA 2020)
21. The 38th World Congress of International Society of
Hematology 2020 (ISH 2020)
22. International Weed Science Congress 2020 (IWSC 2020)
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of your convention with you
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Exhibition and Event Department in 2016

In fiscal year 2016, TCEB's Exhibition and Event Department facilitated 175,575 MICE visitors who attended international exhibitions
and trade shows in Thailand. This in turn generated revenue of THB15,241 million, an increase of 0.53% in visitors and 0.18% in
revenue when compared with 2015.

The much greater numbers in 2016 were partly due to the hosting of mega events, supported by TCEB, which attracted over
272,382 MICE visitors increasing 146.93% and generating THB21,799 million an improvement of 148.02% over the previous year.

There were four key activities in 2016 fiscal year:

1. Road Shows / Trade Promoter Workshops/ One-on-One meetings

« Philippines Roadshow 2015, 9 December 2015 in Manila, the Philippines promoted Thailand’s international exhibition
industry, building on and expanding cooperation and networks between governmental agencies of foreign countries. The
objective was to increase the number of business travellers participating in exhibitions in Thailand.

« Trade Promoter Workshop in Vietnam 2015, 22 December 2015, in Can Tho and 24 December 2015, in Ho Chi Minh City,
Vietnam to promote Connect Business Campaign and Reward Programme.

- Participate UFI Congress 2015 in Milan, Italy, 6 November 2015. The department organized a lunch meeting and
a One-on-One Meeting to promote and seek opportunities to win new events for Thailand.

« India Business Forum 2016, 10 February 2016, in New Delhi, India. The event attracted Indian media and participants from
related associations including organisers from Thailand for a session of business matching with associations and federations attending
the event.

» Korea Roadshow 2016, 19 April 2016 in Busan, South Korea, to create awareness and promote Thailand’s exhibition industry,
create networks in targeted markets particularly associations, organisations, exhibition organisers and businessmen in South Korea.

« Indonesia Business Forum 2016, held 24 to 27 May 2016 in Jakarta, Indonesia, that attracted media from Indonesia and
participants from related associations.

+ Hosted a seminar under the topic of Maximise your export growth through trade fair participation under government
support, a joint venture with Vietnam Trade Promotion Agency (Vietrade) and Thai Exhibition Association (TEA), 29 to 30 May 2016.
The activity was based on the MoU signed between TCEB and Vietrade in 2010 to exchange information and knowledge of the
exhibition industry between the countries.

« Sponsorship activity for Thailand Pavilion in CIFTIS 2016 (China Beijing International Fair for Trade in Services 2016)
including signing a Memorandum of Understanding (MoU) between TCEB and China Chamber of International Commerce
(CCOIC), 28 May to 1 June 2016 in Beijing, China.

+ One-on-One meeting activity with mega event organisers both public and private sector from MICE City, 31 May to 4 June
2016, in Sydney, Australia. It proved to be a successful channel for public relations activities and created opportunities to win events
to be hosted in Thailand.

THAILAND CONVENTION & EXHIBITION BUREAU
(PUBLIC ORGANIZATION) ANNUAL REPORT 2016
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Exhibition and Event Department in 2016

TI E E F Thailand International
Exhibitions & EieS

Making an |mpact inSs

orum 2016
tal Era
EVA

e Expand your business opportunity in ASEAN

2. Major events in 2016
« Thailand International Exhibitions & Events Forum 2016 held, 28 January 2016, to distribute information and share knowledge
of the exhibition industry, events and festivals. Presentations from speakers, well known on the international stage, focused on

industry trends, government support and the department’s strategy and plan in 2016.
« UFI Open Seminar in Asia 2016, held 25 to 26 February 2016, in Chiang Mai, which was an international workshop for

exhibition sector and related industries.
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Exhibition and Event Department in 2016

3. Marketing promotion campaign 2016
Extra Exhibition Advantage Programme Activity
« CONNECT Business campaign attracted 968 people, or 3,217 paired business matching links in 2016.
+ Be My Guest campaign supported accommodation for international buyers attending events in Thailand.
« Premier Exhibition Access Programme supported a venue exploration programme for international exhibitors.

ASEAN Rising Trade Show (ART)

ASEAN Rising Trade Show (ART) campaign in an ongoing three-year programme (2015 to 2017) to raise the exhibition industry’s
quality sustainably and to act as a platform linking ASEAN trade in order to drive the economy and push Thailand as a Trading Nation.
There are nine exhibition events under four industries during the second-year of the ART campaign. They are:

+ Food & Hotel Thailand 2016 and SIMA ASEAN Thailand 2016 under food and agriculture industry;

« Automotive Manufacturing 2016 and Assembly, Automation Technology 2016 and Global Rubber, Latex & Tire Expo 2016
(GRTE) under automotive industry;

+ ASEAN Sustainable Energy Week 2016 and 3W+CPPE Expo 2016 under the energy industry;

+ Thailand Lab International 2016 and Beyond Beauty ASEAN Bangkok 2016 under the health and wellness industry.

The success of the projects supported by the project include:
« Number of international visitors and exhibitors under the ART 2016 campaign from ASEAN increased 30%

4. Example of sponsorship of international exhibition events 2016

Metalex 2015 18-21 November 2015
.. GRTE 2016 ............................... 9-1 1 Mar Ch 2016 ...........................................
INTERMACH 2016 ........................ ”-14 Mayzmﬁ ............................................
.. Propak ASIa 2016 ........................ 15- 18 June 2016 ............................................
.. Manufacturmg Expozom ................ 22_ 25 June 2016 ............................................
.. F OOdand HOte]Tha]]and 2016 ............. 7-10 September 2016 .......................................
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Domestic MICE Department in 2016

= MICEMAR

MICE promotion and projects to stimulate activities for domestic MICE 2016 are as follows:

Thailand Domestic MICE Mart 2016 (TDMM 2016)
a platform for MICE business negotiations has been held for the third consecutive year to encourage business negotiations between
buyers and sellers. There was a total of 1,734 appointments and a sales value of THB3,303,000 as a result of the initiative.

Meeting in Thailand Following Royal Initiatives campaign

The campaign marked three significant royal occasions during 2016. The three auspicious national celebrations, that underscored
the importance of Royal Projects, were the 70th Anniversary of the Late His Majesty King Bhumibol Adulyadej’s Accession to the
Throne, the 88th Birthday Anniversary of the Late His Majesty King Bhumibol Adulyadej and the 84th Birthday Anniversary of Her
Majesty Queen Sirikit.

TCEB partners with Pid Thong Lang Phra (The Royal Initiative Discovery Foundation), Association of Domestic Travel and Thailand
Incentive and Convention Association to organise programmes to honour the late King and HM the Queen that include the
possibility of pre and post tours in the Royal Project destinations. Organisations are encouraged to showcase the Royal Project
initiatives and how lessons learned during the visit can be adapted to daily life. Activities carried under the campaign include media
trips to the 12 royal project routes, nationwide, such as Bangkok, Prachuap Khiri Khan, Nakhon Phanom, Sakon Nakhon, Ratchaburi,

Chiang Mai, Mae Hong Son, Nakhon Si Thammarat, Ayutthaya and Angthong. The bureau has subsidised travel for over 5,500
corporate clients.
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Domestic MICE Department in 2016

Manual development project of Meet in Thailand ... Prosperous Thailand or the Prachum Muangthai Pumjai Chuay Chart campaign.

The seminar routes are identified in 14 books covering 14 provinces around Bangkok, which is the country’s largest MICE source
market. They include updates on City Breaks in five MICE Cities that provide up-dated information, both in print and digital formats,
which can be accessed through the website www.dmiceplanner.com.

Driving new trade shows to cover various parts of the country

upgrading national standards are a priority. In the 2016 fiscal year, the bureau focused on spreading successful events from the
central region to other areas of the country. The Motor Show Hat Yai 2016, Furniture Fair and Exhibition focusing on electrical
appliances and audio equipment in Chiang Mai and the creation of new regional events such as the Fruitpital Fair are examples of
TCEB's success in this venture.

MICE network development in the MICE City

areas focuses on building MICE City as a quality MICE destination through creating an events strategy that increases the footprint
of provincial events. For example the strategy helped Lanna Expo, to attract more visitors from outside the area of Chiang Mai by
20%. Organising MICE City Summit activities will help to further understand the role of cities in promoting the MICE industry.

Marketing activities in CLMV

areas and building awareness in Special Economic Zone (SEZ). Activities for CLMV are the Thailand MICE Roadshow in Myanmar,
Lao PDR, Vietnam and Cambodia and roadshows in secondary destinations such as Myawaddy in Myanmar, Danang in Vietnam,
Khammouane in Laos and Siem Reap in Cambodia.

In addition, TCEB subsidises and is the co-host with Thai Federation of Provincial Tourism Association (TFOPTA) to organise
workshops in SEZ areas in three provinces-Trat, Nakhon Phanom and Kanchanaburi. The objective is to tap knowledge, production,
trade, investment and employment resources through tourism meetings between Thailand and CLMV countries to encourage operators
in the areas to expand their business to include meetings and seminars in Special Economic Zones.

(CLMV: Cambodia, Laos, Myanmar and Vietnam)
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Aanssumsnaatudiui CLMV

Aanssuduiuuagnisasnisiuiluwarsugiafiiay (SE2) ladfiunisdananssulunguusema CLMV laun A9nssu Thailand MICE Roadshow
Tu flounn am Boau wazduyen wazluillessoswosusiazysemafidn Roadshow Wy Weadlend Ysemadlousn Wesnils Ussimadoaunm
Wil Useimmand uay Lileddeuisey Ussimanunyan

uen Nl Aavu. Isefuayusulsznauassuiduhnmivanaaniusgsiansvisaiivaduginawisussmalne (TFOPTA) alassnsdusun
BeufiRnslufuiimasegiafins SEZ Tu 3 Soutn Idun Sorfanaa Sminunswus uazdorfaniyouys edeslosmnug mandn mafnisasmu
uSHU NINEINT MsvieafisnTansussguszrislnefulssmelungy LMY Weliisznaumsluiiudl Uiusauiiosesiunsussyuuasdinmluin
ﬁuﬁmwgﬁﬁ]ﬁmw

(CLMV: iy, a1, Wgusn wag Ruauim)
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MICE Capabilities Department in 2016

STANDARD DAY 2016
AND
RDING CEREMONY

The department is working to raise the potential and quality of the Thai MICE industry to an international level. In 2016, the
following major projects were implemented:

MICE Standards

The department implemented the Thailand MICE Venue Standard (TMVS)-meeting room in which 227 meeting rooms from 100
MICE venues certified the standard’s criteria in 2016, an increase from 42 MICE venues with 114 meeting rooms in the 2015 fiscal
year.

In addition, the 4374 ASEAN Senior Officials Meeting on Tourism in the Philippines agreed to designate the MICE Venue Standard
formulated by Thailand as the template to be included in the ASEAN Tourism Strategic Plan 2016 to 2025. Thailand was nominated
to be the lead coordinator in charge of the ASEAN MICE Standard and now plays an important role in the ASEAN MICE industry to
implement the standard across all 10 nations of ASEAN. It involves organising training programmes on the venue standard for ASEAN
member countries and adopting a lead role to introduce the standard’s methodology and knowledge base. As the project is
implemented it will enhance MICE venues standards across the region, while underscoring Thailand’s role as a ASEAN MICE centre

that leads in quality. The ASEAN MICE Venue Standard will be completed and announced in 2017.
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MICE Capabilities Department in 2016

MICE Sustainability

Organising the MICE Sustainability Forum: The core action involves distributing international knowledge for MICE operators and
interested parties by publishing the Thailand Sustainable Events Guide, which is a standard for entrepreneurs to organise quality events
and supporting UFI Sustainability Focus Meeting, while supporting the Farm to Functions project to directly connect agriculture with
MICE producers.

MICE Academy

Improving books and media for teaching and learning related to meetings and exhibitions. There are 89 educational institutes that
have joined with TCEB and the education network extends to Hong Kong Polytechnic University. In addition, the department organized
MICE Academy & Career Day to provide knowledge for teachers, students and interested persons. There are opportunities for MICE
operators to recruit staff for a MICE career through job fairs and booths.

Trade Education
Creating the first CEM 57 certified professional in Thailand under the IAEE license and MPI Association. TCEB was granted the
right to organise the CMP (Certified Meeting Professional) Boot Camp, which attracted 49 participants.
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Government and Corporate Affairs Department in 2016

The main task is to coordinate activities between government agencies and private sector associations to promote
MICE activity in 2016. The focus is on priority tasks that will enhance the MICE experience.

1. MICE Lane Service at Suvarnabhumi International Airport
The project offers warm Thai hospitality and introduces a high level of convenience for MICE visitors attending business events
in Thailand. In the 2016 fiscal year, the service supported major events such as the Ministry of Tourism and Sports World
Tourism Day, Ministry of Commerce’s CLMVT event including TCEB sponsored events such as Infinitus China and IT&CMA. MICE
visitors gave the MICE Lane service a 94.19% satisfaction score.

Overview of MICE Lane users (100 person) / 3udugjidusms MICE Lane (SoaAu)

Oct-58 | Nov-58 = Dec-58 | Jan-59 | Feb-59 | Mar-59 = Apr-59 | May-59 @ Jun-59 Jul-59 | Aug-59 | Sep-59

f.A.-58 | w.g.-58  §.A.-58 @ L.A-59  NWw.-59 @ 0.A.-59 | w.g.-59  w.A.-59 | 0.8.-59  n.A-59 0 a.A-59 | n.e.-59
Overview of MICE Lane users Oct-58 Nov-58 Dec-58 Jan-59 = Feb-59 Mar-59  Apr-59 May-59  Jun-59  Jul-59  Aug-59  Sep-59
(100 person) f.A.-58 w.e.-58 §.A-58 WU.A-59 NWw.-59 0.A.-59 w.8.-59 w.A-59 0.8-59 nA-59  d.A-59  ne-59
Fuougtdusms MICE Lane (SoaAu) 554 672 1.04 4.93 46 1146 | 139 | 8591 1.86 2.53 2.64 8.25

Overview of MICE Lane users (100 person) / udugitdusms MICE Lane (SogAu) =D

Overview of MICE Lane users in 2016 / ms1amuwsouiududgtdusms MICE Lane ul w.a. 2559

2. Integrated collaborative programme creates partnership between public and private sectors
2.1 Thai Team Roadshow brought together senior executives from government agencies to promote Thailand internationally and
develop good relations and collaboration with TCEB’s associates.

+ The Global Meetings & Incentive Exhibition (IBTM World 2015) during 15 to 20 November 2015 in Barcelona, Spain.
« Asia-Pacific Incentives & Meetings Expo 2016 (AIME) during 22 to 25 February 2016 in Melbourne, Australia.

2.2 Familiarisation trips focused on integrated strategies to promote and develop the Thai MICE industry.
« Held during 27 to 29 January 2016 in Phetchaburi, the event attracted 43 representatives from public and private sectors.
« Held during 23 to 25 March 2016 in Sukhothai the event attracted 36 representatives from public and private sectors.
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1. TASIMS MSUSNMISADUSUNAzUDEAIIAEAIN U MIMALIUIISSUND (MICE Lane)
n151#USn3 MICE Lane a4 vinommeugassaundl S¥mqusasdiile
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31U Infinitus China, IT&CMA 1usiu Inenanzwuuruiswelalunisliuinig
MICE Lane wastinifiunangulus ludisiumnegiisesas 94.19
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2. 1ASIMsdJasunIUSIVlioaEa1IYSIUINISS:HIIKUDaIUWUsTRsMASILazionsu
2.1 fanssuhAnzUIMITEAUgIemignuiusiinsn1ATEn T
Aanssudaasunmsnanlusinssema (Thai Team Road Show) 3nAanssu
S1uan 2 ads dail
« 9159097 The Global Meetings & Incentive Exhibition (IBTM
World 2015) Sptusswietuil 15-20 wgeRmeu w.a. 2558 o Wesunsialath
Uszineeiluy
« 91990971 Asia-Pacific Incentives & Meetings Expo 2016 (AIME)
Sotuszwinetui 22-25 NUAILS WA, 2559 ou Wipawalsu Useineeaanside
2.2 fAANTIUNTATINATEVIEANTINTRAUNUSTR TUALUILIIU
medy ietaundnenmenavinssiludluussva (Familiarisation Trips)
Snfanssudusiuan 2 ade feil
- adafi 1 dafusewrinetuil 27-29 unseu wa. 2559 o fawa
wsus Inefifunumienuniasguasnaenvudhsuanududiui 43 au
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Government and Corporate Affairs Department in 2016

ASEAN ) ©
CONFERENCE
ON MICE 2016

IN ( BORATION WITH UNW

ILAND

3. Promotional activities of Thai Team TCEB
3.1 Cooperative activities with government agencies and private sector to strengthen the competitiveness of the MICE
industry. There were four integration meetings:
« Seminar on opportunities and MICE potential under five key industries in Thailand, 20 November, 2015, at Pathumwan
Princess Hotel, Bangkok.
+ A follow-up meeting on the action plan 15 January 2016, at TCEB.
« Conference on integrating MICE promotion for health and wellness sector, 4 March 2016, at the Department of Health
Service Support, Ministry of Public Health.
« Integrated meeting to promote MICE in five major industries, 29 April 2016, at Siam Kempinski Hotel
3.2 Public and private conference to promote MICE industry 2016. The ASEAN Conference on MICE 2016 in Collaboration with
UNWTO was held alongside the UNWTO World Tourism Day celebrations, 28 September 2016, at the InterContinental Hotel Bangkok.

4. Project for brainstorming sessions on issues and obstacles for entrepreneurs and stakeholders in the MICE industry
+ Meeting and visit to the Ministry of Public Health’s Food and Drug Administration’s One-Stop Service Centre, 6 July 2016.
« Working Lunch with Thai, 14 September 2016, at Dusit Thani Hotel, Bangkok.
« Workshop of public and private sectors to reduce barriers and improve MICE industry capabilities, 17 June 2016,
at Sheraton Grande Sukhumvit.
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3. Tasamsdaasunanssu THAI TEAM
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Information Technology Department in 2016 chamnatulagiansauinaAtul w.A. 2559

Smooth as silk

Digital MICE marketing online operations have been highly successful with TCEB's social
media platforms and projects, both in the country and overseas, creating visibility to over
30 million international viewership and over 8 million domestic viewership.

TCEB’s web domain www.businesseventsthailand.com provides comprehensive
information to meet the needs and serve users in eight languages, which has attracted
754,624 page views.

At the end of April 2016, TCEB launched a Mobile Application of the website Biz
Thailand, a bilingual application in Thai and English to provide information for MICE events
throughout Thailand, hotels and accommodation, flights information, restaurants and

department stores including promotions and updates based on the user’s current location
(Location-based service).

This application is suitable for TCEB's targeted market and the general public interested
in conferences, exhibitions and events held in Thailand. Biz Thailand mobile application
has a total of 2,000 downloads and creates visibility through social media with 3.4 million
views.
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Information Technology Department in 2016
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International Online Marking Promotion

1. The Spice Up Your Business Agenda 2016 campaign offers
exclusive privileges on goods and services to MICE travellers to
enhance awareness. It provides a positive experience for MICE
travellers throughout the year, while stimulating a bigger spend and
extending length of stay in Thailand. The campaign attracted
46 MICE events from 16 companies that registered to join the
campaign. Around 25,000 coupons were downloaded. The campaign
generated 15 million views through social media and substantially
increasing visibility.

2. Bloggers Familiarisation Trip is an extension campaign of Spice
Up Your Business Agenda campaign to create awareness for Thailand
as a Business and Leisure destination through international bloggers
from China, Singapore, Taiwan, England and Australia. The bloggers
gain a chance to visit international convention and exhibition centres
and experience the products and services presented by the campaign.
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Domestic Online Marking Promotion

1. MICE Trip Challenge focuses on engaging and motivating
through social networking that focuses on people presenting
potential event venues nationwide. Over 20,000 visitors visited www.
micetripchallenge.com and over 33,000 votes were registered / It
created visibility of 7 million views through online channels.

2. Digital MICE Award 2016 “Young VDO Contest” opened an
opportunity for a new generation of students and the general
public to send VDO clips to take part in a contest. It provided
knowledge and understanding of the MICE industry and encouraged
public and private organisations to create more MICE events in the
country. The campaign attracted 78,386 views and created
visibility of 1.6 million through online channels.

3. MEET IN THE VILLAGE # Best Company Outing Ever is a
significant campaign that TCEB co-sponsored with MICE partners to
create online campaign encouraged companies and organisations to
arrange company outings and CSR trips to community areas that
generated income for local communities in a sustainable fashion in
line with government policy.

llﬂUllJ[yﬂa'lﬂaaUIaljma'lﬂla'thJS:lnﬂ

1. wAUgy Spice Up Your Business Agenda 2016 tiauaansiiiAyuas
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The mission to promote communities also created CEO Village
Ambassadors. It required each team to promote a community
through a Blog, Youtube, Facebook and Instagram to create the most
awareness via social media. The campaign generated visibility of
6.7 million online views.

Website and Social network

International Market €3 Facebook: BusinessEventsThailand

@ LinkedIn: businesseventsthailand
£ Twitter:@ThailandCVB

O Youtube: businesseventsth

@ Instagram: businesseventsth

e Flickr: businesseventsthailand

& Google+: +Businesseventsthailand
& Wechat: businesseventsthailand

Domestic Market €3 Facebook: miceinthailand

@ Instagram: miceinthailand
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augmseansaundalseusgiflosugagiusinvesiguia n1sie
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MOBILE APPLICATION  <SSumummms

Biz Thailand Description

‘Business Events Thailand is the essential app for anyone visiing Thailand for a conference, trade show, meeting,
or businass event. Created by tha Thailand Convention and Exhibition Buroau (TCEB), ‘Business Events Thailand' is

Vo = e ‘complately froe and packed with tons of useful information for anyona attending a business event in Thailand, whethar
@ you are a visitor or local resident. The app uses location-based services to help you browse and find attractions,
LANE

restaurants, hotels, business venues, avents, and other points-ol-interest in Bangkok, Phukat, Chiang Mai, Pattaya and

£ other popular businass destinations in Thailand

‘Business Events Thailand' features the following sections:

+ Business Events conferances, Thailand

» City Guide-a kc: attractions, dining, shopping -otintarost

« Venues - a diactory of business meating venues with key information for MICE organizers

+ Hotols - a diroctory of business-friendly hotels throughout Thailand

+ Flight Information - a quick & asy search angine for airlnes and thalr fight timos o Thailand from major citios
around the world, as well as domestic fight searchos

+ Campaign and Promotions - spacial deals for MICE organizers and business travelers

Al information in the app can be convenicntly saved in a *Favorites™ section, as wall as shared with friends and
colleagues via social media. Download ‘Business Events Thaland’ now and make your trip to Thailand your most
memorable and productive business trip!
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MICE Trend in 2017

Thai Economy

The Thai overall economy in 2017 is expected to grow at 3%,
improving from 2016, supported by the recovery of the export
sector, spending and investment that continued at a high level over
the past year. Revenue from tourism continued to grow. As
tourism is a financial driver expansion in the MICE sector should
make a significant contribution to draw high spending visitors to
Thailand.

It is estimated that in 2017, world tourism will expand by 3.8%
with competition and the continued growth of low cost airlines
stimulating tourism growth. It is forecast that there will be more
European tourists visiting Asia. There will also be infrastructure
developments that support tourism such as the expansion of Don
Mueang, Phuket and U-Tapao airports and the government’s tourism
policy that support growth to secondary destinations.

MICE 2017

For the global MICE outlook in 2017, technology will play an
increasingly important role in the MICE industry that will support
creativity, planning and the introduction of innovative virtual
reality tools that will tap the full potential of location-based
technology, mobile applications and social media.

Industry-specific market trending
For the incentive segment, visitors will face a reduction of travel
time and programme activities. It will impact on the selection of a
destination and budget costs will come into play. This may
encourage so called ‘Bleisure’ trend, where social benefits and a mix
of work and play are merged into the MICE activity.
For conventions, the scale will be bigger, but there will be more
regional meetings. It is possible that in the long-term some
conventions will become smaller, but convene more frequently and
the event’s duration will decrease. Attractions at the destination
will continue to be a strong supporting factor when making a
decision to choose a specific venue.
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In the exhibitions segment, trends in world-class exhibitions
suggest some will expand, or be replaced with more regional and
national level events. International exhibitors will be doing more in
partnership with local organisers through M&A (Merger &
Acquisition). This will lead to an event’s theme or topic being more
consistent with economic and industrial growth. However, there will
be a tendency for comprehensive activities that will merge
conferences and exhibition content into a single event. The organisers,
sellers and buyers will consider this formula more value for their
investment.

Regional market trends

According to the 2016 GBTA Global BTI Outlook, an overview
survey of the growth of countries budgeting for business travel
within five years (2016 to 2020), the Asia-Pacific region is an
important region. Asia is the main market for MICE visitors, which
currently shares over 75% of visitors and the trend is boosting
intra-regional travel.

Europe remains the second largest market after Asia, with a
market share of 10% due to be the location of professional
associations and many international organisations and a potential
for high spend delegates.

The Americas is the third largest market after Europe, with a
market share of 5%. However, the market is still important as many
organisations have their headquarters in this region. These
associations and leading companies influence the economy and
technology advances. They enjoy good economic recovery that will
encourage more business travel.

Oceania is the fourth largest market after the Americas. The
market share is at 2.5%. Although it has a low market share, it is a
relatively short haul destination that is convenient from a travel
perspective and has factors to support economic cooperation
within the framework of ASEAN+6, which will encourage more trade,
investment and exchange relations.
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Thailand MICE Plan

For developing MICE in 2017, the bureau has implemented a
strategy in line with the 20-year national strategic framework, the
12th National Economic and Social Development Plan, Thailand 4.0,
Pracha Rath policy and global MICE trends. It focus on cooperation
with partners in all sectors, public and private, in the country and
overseas to win new events and tap the potential of the global MICE
market.

Strategy 1 Create revenue for prosperity by tapping key
international MICE markets focusing on Asia, Europe, America and
Oceania respectively, increase length of stay, spread revenue to
other regions, encourage venues nationwide to have standards,
create sustainability for MICE industry, and promote Thailand as a
destination for mega size event by stimulating travel movement
through marketing campaigns.

Strategy 2 Innovation for development will outline and create
an experience for MICE visitors by using innovation through digital
marketing under the Thailand SMART MICE concept, use technology
and social media as a tool to develop the MICE market and
communicate to the targeted markets to access information for
planning and managing on MICE activity quickly and efficiently.

Strategy 3 Creating prosperity for the benefit of all sectors of
society to achieve sustainability and focus on the main guidelines
for the MICE industry’s development in the country. This involves
developing location and venue standards, creating new events and
upgrading existing events, improving products and services through
brand building and Thai identity and developing professional MICE
human resources to create opportunities for MICE industry
development in a sustainable manner.

THAILAND CONVENTION & EXHIBITION BUREAU
(PUBLIC ORGANIZATION) ANNUAL REPORT 2016
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AUDITOR’S REPORT

To the Board of Directors of Thailand Convention and Exhibition Bureau (Public Organization)

| have audited the accompanying financial statements
of Thailand Convention and Exhibition Bureau (Public
Organization), which comprise the statement of financial position
as at 30 September 2016, and the statements of financial
performance, changes in net assets and cash flows for the year then
ended and a summary of significant accounting policies and other
notes.

Management’s Responsibility for the Financial Statements

Management is responsible for the preparation and fair
presentation of these financial statements in accordance with
accounting standards and policies for Government Units issued by
the Ministry of Finance, and for such internal control as
management determines is necessary to enable the preparation of
financial statements that are free from material misstatement,
whether due to fraud or error.

Auditor’s Responsibility

My responsibility is to express an opinion on these
financial statements based on my audit. I conducted my audit in
accordance with Thai Standards on Auditing. Those standards require
that | comply with ethical requirements and plan and perform the
audit to obtain reasonable assurance about whether the financial
statements are free from material misstatement.

THAILAND CONVENTION & EXHIBITION BUREAU
(PUBLIC ORGANIZATION) ANNUAL REPORT 2016

An audit involves performing procedures to obtain audit
evidence about the amounts and disclosures in the financial
statements. The procedures selected depend on the auditor’s
judgment, including the assessment of the risks of material
misstatement of the financial statements, whether due to fraud or
error. In making those risk assessments, the auditor considers
internal control relevant to the entity’s preparation and fair
presentation of the financial statements in order to design audit
procedures that are appropriate in the circumstances, but not for the
purpose of expressing an opinion on the effectiveness of the entity’s
internal control. An audit also includes evaluating the
appropriateness of accounting policies used and the reasonableness
of accounting estimates made by management, as well as
evaluating the overall presentation of the financial statements.

| believe that the audit evidence | have obtained is sufficient and
appropriate to provide a basis for my audit opinion.

Opinion

In my opinion, the financial statements referred to above present
fairly, in all material respects, the financial position of Thailand
Convention and Exhibition Bureau (Public Organization) as at
30 September 2016, and its financial performance and its cash flows
for the year then ended in accordance with accounting standards
and policies for Government Units issued by the Ministry of Finance.

S. Uog-cnipmprl

Sukhumaporn Wong-ariyaporn

Certified Public Accountant (Thailand) No. 4843
PricewaterhouseCoopers ABAS Ltd.

Bangkok
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Thailand Convention and Exhibition Bureau (Public Organization) drinnuduasunsdaussyuuasiingsanis (esAn1sumv)

Statement of financial position Pt g JuUanJIU=NISIu I S
2016 2015 w.A. 2559 w.A. 2558
Notes Baht Baht HUNEILHE) un un
Assets aunswsi
Current assets aunsweiKyuidau
Cash and cash equivalents 3 606,865,311 620,147,394 RUAALAYIIENSHIEUYINSUER 3 606,865,311 620,147,394
Short-term investments 4 121,097,787 97,937,021 L‘&uamuiwzﬁu q 121,097,787 97,937,021
Account receivables 5 1,262,716 2,842,889 a“ﬂ‘wﬁ 5 1,262,716 2,842,889
Other current assets 6 14,243,957 14,575,376 Aunindvyudoudu 6 14,243,957 14,575,376
Total current assets 743,469,771 735,502,680 souaunswearkyudau 743,469,771 735,502,680
Non-current assets aunsweluryuidau
Equipment 7 30,660,173 33,798,795 Q‘Uﬂiiﬁ 30,660,173 33,798,795
Intangible assets 8 33,445,618 34,591,473 dunsnelaifisnmu 33,445,618 34,591,473
Deposit 9 5,406,740 3,976,657 Rugdindnane 5,406,740 3,976,657
Total non-current assets 69,512,531 72,366,925 souaunswélinyui3au 69,512,531 72,366,925

Total assets

812,982,302

807,869,605

souaunsws

812,982,302

807,869,605

The notes to the financial statements on pages 88 to 119 are an integral part of these financial statements. Wi/?f/LW]‘l/i.:’naWUmiﬁuzumﬁ 88 9 119 (ffudumiavessunsisuil

WNJ/»\

wnguwsau  ws1dnade

H81u3en13 dnnududiunisdnlssgunasingsanis (esAnsumw)

CYW

Mr. Nopparat Maythaveekulchai

President, Thailand Convention and Exhibition Bureau (Public Organization)

THAILAND CONVENTION & EXHIBITION BUREAU
(PUBLIC ORGANIZATION) ANNUAL REPORT 2016
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. . e o ’ Thailand Convention and Exhibition Bureau (Public Organization) - = X drinnuduasunsdaussyuuasiingsanis (esAn1sumv)
Statement of financial position cont'd As at 30 September 2016 JuuanJiu=NMsiiu (6o) A Fuit 30 fueneu wa. 2559
2016 2015 w.A. 2559 w.A. 2558
Notes Baht Baht HUNEILHE) un un
Liabilities Kuau
Current liabilities KlaukuBSau
Account payables 10 69,500,272 73,346,565 Wl 10 69,500,272 73,346,565
Retention 11 13,775,504 10,104,152 Rudsziiu 11 13,775,504 10,104,152
Other current liabilities 12 4,449,194 4,652,602 nilFunyuisuduy 12 4,449,194 4,652,602
Total current liabilities 87,724,970 88,103,319 S:)Uhﬁﬁumguf)ﬂu 87,724,970 88,103,319
Non-current liabilities KuaulukuuGau
Provisions for legal claims 21 54,048,772 50,848,486 Ussrnaunsniiduniflessaamnengmuney 21 54,048,772 50,848,486
Other non-current liabilities 13 21,111,264 18,889,212 nidulsivyuieudu 13 21,111,264 18,889,212
Total non-current liabilities 75,160,036 69,737,698 S:)Uhﬁﬁu'(lihquf)ﬂu 75,160,036 69,737,698
Total liabilities 162,885,006 157,841,017 souKlau 162,885,006 157,841,017
Net assets 650,097,296 650,028,588 aunindans 650,097,296 650,028,588
Net assets aunsweians
Accumulated surpluses 650,097,296 650,028,588 yelaganinanlineasay 650,097,296 650,028,588
Total net assets 650,097,296 650,028,588 St)uﬁun§wﬂ'qn§ 650,097,296 650,028,588
The notes to the financial statements on pages 88 to 119 are an integral part of these financial statements. Wi/?f/LW]‘l/i.:’naWUmiﬁuzumﬁ 8884119 Lf/ua’uuwﬂbﬂawvmﬂ?m?ﬂ

ol sk

Mr. Nopparat Maythaveekulchai wnguwsau  ws1dnade
President, Thailand Convention and Exhibition Bureau (Public Organization) H81u3en13 dnnududiunisdnlssgunasingsanis (esAnsumw)
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Statement of financial position cont’'d

Thailand Convention and Exhibition Bureau (Public Organization)
As at 30 September 2016

JUUaAITIU=MSIIU (FiD)

AiinnuduatunmIdaUseguLazingsans (eernsuvnuw)
dmiuUAugadun 30 iugneu w.A. 2559

2016 2015 w.A. 2559 w.A. 2558

Notes Baht Baht HUNEILHE) un un
Revenues from operations selannmssituanu
Revenues from government s1eliiINSiva
Government budget appropriations 1,029,536,600  1,146,624,279 FelennRuIUUIzANN 1,029,536,600 1,146,624,279
Total revenues from government 1,029,536,600 1,146,624,279 sousElnAINSIua 1,029,536,600 1,146,624,279
Revenues from other sources srelNUKaIdU
Income from organizing training and seminars 1,712,150 938,318 saliannsdneusuduLu 1,712,150 938,318
Income from registration fee for exhibition participation 14 10,071,076 7,200,517 elemamedeunILauingsAng 14 10,071,076 7,200,517
Interest income from deposits at financial institutions 7,306,514 9,299,330 seleanaenleRuanaa1tunistiu 7,306,514 9,299,330
Other income 186,916 1,413,192 selidu 186,916 1,413,192
Total revenues from other sources 19,276,656 18,851,357 sousEgldNNUKAIDU 19,276,656 18,851,357
Total revenues from operations 1,048,813,256  1,165,475,636 sousialaAINMISFTUINU 1,048,813,256  1,165,475,636
Operating expenses AENgnnmMsaituu
Personnel expenses 15 144,905,313 130,239,192 AlEIEFUYARINT 15 144,905,313 130,239,192
Administrative expenses 16 170,304,291 216,646,263 Alganelunisaiivau 16 170,304,291 216,646,263
Marketing and promotion expenses 17 475,838,575 501,699,967 AledERUN1IHIA1n 17 475,838,575 501,699,967
Grants 18 232,217,718 219,777,110 e Rugnmyu 18 232,217,718 219,777,110
Depreciation and amortisation 25,589,029 20,783,864 ANFRNTIALAZAARIN UL 25,589,029 20,783,864
Total operating expenses 1,048,854,926  1,089,146,396 soumidnaannmssiduau 1,048,854,926 1,089,146,396
Revenues over operating expenses (41,670) 76,329,240 seldgannaieannisaniun (41,670) 76,329,240
Non-operating income (expenses) 19 110,378 (783,686) mls (Alae) Buildlanaainmenniduau 19 110,378 (783,686)
Revenues over expenses for the year 68,708 75,545,554 srwelaganmighadmsul 75,545,554

The notes to the financial statements on pages 88 to 119 are an integral part of these financial statements.
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Mr. Nopparat Maythaveekulchai

President, Thailand Convention and Exhibition Bureau (Public Organization)

THAILAND CONVENTION & EXHIBITION BUREAU
(PUBLIC ORGANIZATION) ANNUAL REPORT 2016

s1a3uds=A1U w.A. 2559 drunnudiasumsinus=gu
uaztnssANS (9JANISUKIU)



Statements of changes in net assets

Opening balance as at 1 October 2014
Revenues over expenses for the year

Closing balance as at 30 September 2015

Opening balance as at 1 October 2015
Revenues over expenses for the year

Thailand Convention and Exhibition Bureau (Public Organization)
For the year ended 30 September 2016

Accumulated surpluses
Baht

574,483,034
75,545,554

650,028,588

650,028,588
68,708

Closing balance as at 30 September 2016 650,097,296

The notes to the financial statements on pages 88 to 119 are an integral part of these financial statements.

CYW

Mr. Nopparat Maythaveekulchai

President, Thailand Convention and Exhibition Bureau (Public Organization)
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AiinnuduatunmIdaUseguLazingsans (eernsuvnuw)
dmiuUAugadun 30 iugneu w.A. 2559
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574,483,034
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650,028,588
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St t t f h fl Thailand Convention and Exhibition Bureau (Public Organization)
atement o1 Cas ows For the year ended 30 September 2016
2016 2015
Notes Baht Baht

Cash flows from operating activities:
Revenues over expenses for the year 68,708 75,545,554

Adjustments to net cash from operating activities

Depreciation and amortisation 7,8 25,589,029 20,783,864
Write off equipment and intangible assets 7,8 135,809 132,183
Gains on foreign exchange translation (11,623) (32,610)
Interest income (7,306,514) (9,299,330)

Revenues over expenses before changes in

operating assets and liabilities: 18,475,409 87,129,661
(Increase) / decrease in operating assets

Account receivables 1,419,297 6,586,571

Deposit (1,430,082) (1,500)

Other current assets 331,419 2,245,787

Increase / (decrease) in operating liabilities

Account payables (6,417,146) 8,015,620
Retention 3,671,352 3,031,601
Other current liabilities (203,408) 823,004
Provisions for legal claims 3,200,287 50,848,486
Employee benefit obligations less payment 2,397,532 2,135,578
Cash generated from operations 21,444,660 160,814,808
Interest received 7,467,389 9,209,468
Net cash generated from operating activities 28,912,049 170,024,276

The notes to the financial statements on pages 88 to 119 are an integral part of these financial statements.

CYW

Mr. Nopparat Maythaveekulchai

President, Thailand Convention and Exhibition Bureau (Public Organization)
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Thailand Convention and Exhibition Bureau (Public Organization)
For the year ended 30 September 2016

Statement of cash flows cont’d

2016 2015
Notes Baht Baht

Cash flows from investing activities:
Cash paid for acquisition of short-term investment (121,097,808) (98,178,485)
Cash received from redemption of short-term investment 97,937,042 87,378,072
Cash paid for acquisition of equipment (8,200,008) (5,826,763)
Cash paid for acquisition of intangible assets (10,857,094) (8,989,760)
Net cash used in investing activities (42,217,868) (25,616,936)
Net increase (decrease) in cash and cash equivalents (13,305,819) 144,407,340
Cash and cash equivalents at beginning of the year 620,147,394 475,760,904
Exchange losses (gains) on cash and cash equivalents 23,736 (20,850)
Cash and cash equivalents at ending of the year 3 606,865,311 620,147,394

Supplemental cash flow information

Non-cash related transactions:

Payable for purchases of equipment and intangible assets 2,558,740 19,153

The notes to the financial statements on pages 88 to 119 are an integral part of these financial statements.

CYW

Mr. Nopparat Maythaveekulchai

President, Thailand Convention and Exhibition Bureau (Public Organization)
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Thailand Convention and Exhibition Bureau (Public Organization)

NOte to the ﬁnanCiaI Statements For the year ended 30 September 2016

1. General information
Thailand Convention and Exhibition Bureau (Public Organization) (“TCEB”) was established according to the Royal Decree for the
Establishment of Thailand Convention and Exhibition Bureau (Public Organization) B.E. 2545 which was announced in the Government
Gazette on 27 September 2002. TCEB's objectives are:

a. To promote the organizing of meetings, incentive travel and exhibition in Thailand.

b. To support and organize the presentation of Thai art and culture for the preservation purpose.

c. To provide technical know-how and training to government officials and the public in order to gain skills related to tourism
industry which is equivalent to that of international standards.

d. To be an information center for international meetings, conventions and exhibitions.

e. To provide knowledge for the operators of tourism business to understand the preservation of environments and
natural resources.

The operations to achieve the abovementioned objectives are carried out with the targets to enhance the further development and
expansions of Thailand’s potential as a center for international meetings, incentive travel and international exhibitions.

TCEB is located at Siam Piwat Tower Building, 25th and 26th Floor Unit A2, B1, B2, 989 Rama 1 Road, Pathumwan, Bangkok 10330.

The financial statements have been approved by TCEB’s Board of Directors on 30 March 2017.

2. Accounting policies
The principal accounting policies adopted in the preparation of the financial statements are set out below:

2.1. Basis of preparation

These financial statements have been prepared in accordance with the accounting standards and policies for Government Units
issued by the Ministry of Finance.

The financial statements have been prepared under the historical cost convention.

The preparation of financial statements requires the use of certain critical accounting estimates. It also requires management
to exercise its judgement in the process of applying the accounting policies. The actual results may differ from those estimates.

An English version of the financial statements has been prepared from the statutory financial statements that are in the Thai
language. In the event of a conflict or a difference in interpretation between the two languages, the Thai language statutory financial
statements shall prevail.
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Thailand Convention and Exhibition Bureau (Public Organization)
For the year ended 30 September 2016

Note to the financial statements

2. Accounting policies (Cont’d)

2.2. New accounting standards for Government Unit
Accounting standards for Government Units which are not early adopted before the effective date
1) Effective for the periods beginning on or after 1 October 2016

Accounting standard for Government Units no. 5 Borrowing costs
Accounting standard for Government Units no. 16 Investment Property

2) Effective for the periods beginning on or after 1 October 2017
Accounting standard for Government Units no. 17 Property, Plant and Equipment

TCEB’s management has determined that these new accounting standards for Government Units which are not early adopted
will not incur significant impact to the financial statements being presented.

2.3. Foreign currency translation
Items included in the financial statements are measured using Thai Baht. The financial statements are presented in Thai Baht.

At the end of each reporting period, foreign currency monetary balances are translated by using the exchange rate at the
closing rate. Monetary assets denominated in foreign currency are translated to Thai Baht by using average bank’s buying rate calculated
by Bank of Thailand and monetary liabilities denominated in foreign currency are translated to Thai Baht by using an average bank’s
selling rate calculated by Bank of Thailand. Non-monetary balances denominated in a foreign currency are carried at cost using the
exchange rate at the date of transaction.

Gains and losses resulting from the settlement of foreign currency transactions and from the translation of monetary assets and
liabilities denominated in foreign currencies are recognised as income or expenses for the fiscal year.
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Thailand Convention and Exhibition Bureau (Public Organization)

NOte to the ﬁnanCiaI Statements For the year ended 30 September 2016

2. Accounting policies (Cont’d)

2.4. Cash and cash equivalents
Cash comprise cash on hand, deposit held at call with banks but exclude deposits with banks which are restricted deposits.
Cash equivalents comprise short-term highly liquid investments with maturities of three months or less from the date of acquisition.

2.5. Short-term investment
Short-term investment is investment intended to be held for less than one year. It includes fixed deposit with maturities more
than three months to one year, trading securities, available-for sale-securities, general investments and debt securities with maturities
within one year.

2.6. Account receivables
Account receivables are accrued income and advance receivables to staff for operating purposes. The advance receivables are
carried at the original payment amount and subsequently measured at the remaining amount after deducting any expenditure
incurred in the period.

2.7. Equipment

Equipment is stated at cost less any accumulated depreciation and allowance for a decrease in value (if any). Assets are
recognised for any item of Baht 5,000 or more.

Cost of equipment comprises purchase price, import duties and non-refundable purchase taxes (after deducting trade discounts
and rebates) and any costs directly attributable to bringing the asset to the location and condition necessary for them to be capable of
operating in the manner intended by management. These include the estimate of dismantling and removing costs, and restoring the site
in which the asset is located. An entity incurs such obligation either when asset is acquired or as a consequence of having used such asset
during a period.

THAILAND CONVENTION & EXHIBITION BUREAU
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Thailand Convention and Exhibition Bureau (Public Organization)

NOte to the ﬁnanCiaI Statements For the year ended 30 September 2016

2. Accounting policies (Cont’d)

2.7. Equipment (Cont'd)
Equipment is depreciated on the straight-line basis over the estimated useful lives of the assets as follows:

Leasehold improvement 8 - 10 years
Office equipment 10 years
Electronic and radiogram equipment 10 years
Advertising equipment 5 years
Computers 3 years
Household equipment 5 years
Vehicles 5 years

Whenever there is an indication showing a permanent decrease in the value of fixed asset; such as an evidence of
obsolescence or physical damage of an asset, significant changes in the manner in which an asset is used or is expected to be used, loss
on a decrease in value is recognised in statement of financial performance where the carrying amount of asset is higher than the
recoverable amount. The recoverable amount of asset is the higher of its fair value less costs to sell and its value in use.

2.8. Intangible assets
Computer software is valued at cost less accumulated amortisation. Costs of computer software comprise costs that are
directly attributable to the acquisition and development of computer software, or acquisition costs of right to use computer software.
These costs are amortised on the straight-line basis over their estimated useful lives 5 years.

2.9. Leases - where the entity is the lessee
Leases not transferring a significant portion of the risks and rewards of ownership to the lessee are classified as operating
leases. Payments made under operating leases (net of any incentives received from the lessor) are charged to the statement of financial
performance on a straight-line basis over the period of the lease agreement.
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Thailand Convention and Exhibition Bureau (Public Organization)

NOte to the ﬁnanCiaI Statements For the year ended 30 September 2016

2. Accounting policies (Cont’d)

2.10. Employee benefits
Provident fund
TCEB provides a provident fund, a defined contribution plan, which was held separately from TCEB’s assets and managed by
the external fund manager. Such provident fund is contributed by the employees and TCEB. Contributions to provident fund are recognised
as expense in the statements of financial performance in the period.

Post-employment benefits

Provision for employee benefit is estimated following TCEB’s rule and regulation relating to staff welfare and benefit B.E. 2554.
It is calculated based on actuarial technique by using a projected unit credit method. Remeasurement gains and losses arising from
experience adjustments and changes in actuarial assumptions are charged or credited to statement of financial performance in the period
in which they arise.

2.11. Provisions
Provisions are recognised when an entity has a present legal or constructive obligation as a result of past events. It is
probable that an outflow of economic benefits resources will be required to settle the obligation and a reliable estimate of the amount
can be made. Provisions are recognised based on best estimation of amounts to be settled.

Where it is expected that a provision will be reimbursed, the reimbursement is recognised as a separate asset but only when
the reimbursement is virtually certain. The amount recognisedfor reimbursement should not exceed the amount of the provision.
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2. Accounting policies (Cont’d) 2. ulgungmsuyd (Fio)
2.12. Revenue recognition 2.12. msSugshela
Budget from the government is unconditional budget. It is recognised as income when received. Ruaulszainassuanguiaidudnuazdisrnaniguialaghififouly Jeduiidumeldnnuudsznaudeldtuiu
Interest income is recognised on a time proportion basis. seldnenlesuinunaridndiuvesian
Other income is recognised on an accrual basis. swldBuuinunasineng
2.13. Expenses 2.13. msSugmidna
Expenses are recognised on an accrual basis when incurred. Grants are recognised as expenses when they are approved Aliiesuinunariaeiadionenstuietu eniu mldiedueevyuariuiilumldiadislasunseuliBlvewnifidviwas lilinsufomnu
to pay to eligible receivers and the conditions are complied. Reouluilannasiuud
3. Cash and cash equivalents 3. QuanuazsiamsinauiiBuan
Cash and cash equivalents as at 30 September 2016 and 2015 are as follows: Ruanuazsenaifieuwiiuan o Fufl 30 fugneu wa. 2559 wag w.e. 2558 Sgaudondiil
2016 2015 w.A. 2559 w.A. 2558
Baht Baht un un
Cash 100,000 61,108 Ruan 100,000 61,108
Current account 2,000 2,000 RurnnszLaseiy 2,000 2,000
Savings accounts 407,011,661 419,104,350 Rurhneeuning 407,011,661 419,104,350
Fixed deposit - 3 months 199,751,650 200,979,936 RurhnUszdssiam 3 wisu 199,751,650 200,979,936
Total cash and cash equivalents 606,865,311 620,147,394 souduanuazsigmsinguimuan 606,865,311 620,147,394
THAILAND CONVENTION & EXHIBITION BUREAU s1a3uds=AU w.A. 2559 dunnudiasumsinus=gu
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Thailand Convention and Exhibition Bureau (Public Organization)
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Note to the financial statements HawaUs:nauIUMSLIU

4. Short-term investments 4. (Juanus:za:=du
Short-term investments as at 30 September 2016 and 2015 are as follows: Ruasusvevdu o Juil 30 Auengu wa. 2559 uag WA, 2558 f51Uazidendisil

2016 2015 w.A. 2559 w.A. 2558

Baht Baht U un
Fixed deposit - 6 months to 1 year 121,097,787 97,937,021 RurnuseaUsean 6 weu - 1 U 121,097,787 97,937,021
Total short-term investments 121,097,787 97,937,021 souﬁuamus:u:ﬁu 121,097,787 97,937,021

5. Account receivables . anku

Account receivables as at 30 September 2016 and 2015 are as follows: gnmill au ui 30 fueneu w.e. 2559 uag w.A. 2558 Igauidendail

2016 2015 w.A. 2559 w.A. 2558

Baht Baht U un
Advance receivables 795,213 273,880 Qﬂwﬁﬁummaﬁha 795,213 273,880
Advance receivables for organizing exhibitions 147,897 2,088,528 gnuilRudsesdneaiingsanis 147,897 2,088,528
Interest receivable 319,606 480,481 poNLUBANSY 319,606 480,481
Total account receivables 1,262,716 2,842,889 SDUgnhﬁ 1,262,716 2,842,889

6. Other current assets 6. aunSweryuBBauduU

Other current assets as at 30 September 2016 and 2015 are as follows: AunSwdryuieudy o Ui 30 fugiew we. 2559 wag e 2558 I5uasdunsall

2016 2015 w.A. 2559 w.A. 2558

Baht Baht uIn uIn
Prepaid expenses for organising exhibitions 7,941,749 10,601,158 AIALNTIANITINYRINLA 7,941,749 10,601,158
Other prepaid expenses 3,035,492 3,436,478 AlIeandY 3,035,492 3,436,478
Deposit for office rental and decorations 3,127,546 = RuslnduasUsenuaAInnuasaningu 3,127,546 =
Refundable of air tickets 139,170 537,740 AmlaYaIIaTUAY 139,170 537,740
Total other current assets 14,243,957 14,575,376 souﬁun§weinqu158u5u 14,243,957 14,575,376

THAILAND CONVENTION & EXHIBITION BUREAU
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Note to the financial statements

7. Equipment

Equipment as at 30 September 2016 and 2015 is as follows:

Leasehold
improvement
Baht

As at 1 October 2015
Cost 42,510,872
Less Accumulated depreciation (19,526,477)
Net book amount 22,984,395

For the year ended 30 September 2016

Opening net book amount 22,984,395
Additions 1,436,248
Write-offs, net =
Depreciation charge (7,029,063)
Closing net book amount 17,391,580
As at 30 September 2016

Cost 43,947,120
Less Accumulated depreciation (26,555,540)
Net book amount 17,391,580

Office
equipment

Baht

6,663,719
(4,146,001)

2,517,718

2,517,718
463,012

(482,379)

2,498,351

7,126,731

(4,628,380)

2,498,351

Electronic and
radiogram
equipment

Baht

4,665,339
(2,724,035)

1,941,304

1,941,304
5,592,044

(696,233)

6,837,115

10,257,383

(3,420,268)

6,837,115

THAILAND CONVENTION & EXHIBITION BUREAU
(PUBLIC ORGANIZATION) ANNUAL REPORT 2016

Thailand Convention and Exhibition Bureau (Public Organization)

Advertising
equipment

Baht

778,338
(449,183)

329,155

329,155

(122,784)

206,371

778,338

(571,967)

206,371

Computers

Baht

18,114,704
(12,290,841)

5,823,863

5,823,863
1,057,467
(2)
(3,263,219)

3,618,109

18,996,469

(15,378,360)

3,618,109

For the year ended 30 September 2016

Household
equipment Vehicle Total
Baht Baht Baht
296,733 290,000 73,319,705
(146,176) (238,197) ° (39,520,910)
150,557 51,803 33,798,795
150,557 51,803 33,798,795
6,634 - 8,555,405
= = (2)
(48,545) (51,802) (11,694,025)
108,646 1 30,660,173
303,367 290,000 81,699,408
(194,721) (289,999) (51,039,235)
108,646 1 30,660,173

HuawRaUs:=NnauIUNMSIIU

7. aunsni

gunsal o Tui 30 Mueneu w.e. 2559 uag w.A. 2558 I5eauidennll

doudsuusionms
ainnui
un

U SUR 1 ma1AU w.A. 2558

AU 42,510,872
KN edeusenazay (19,526,477)
S1MMUUNYT - ans 22,984,395

dmsulauandun 30 Auenau w.A. 2559

31Uty nul - avis 22,984,395
Wy 1,436,248
findving, quis -
Andousien (7,029,063)
symmuuyduanad - ans 17,391,580
ru Sun 30 Nuenau w.A. 2559

51U 43,947,120
KN edousaazan (26,555,540)
S1MMUUNYT - ans 17,391,580

AsNtuzi
dinau

uin

6,663,719
(4,146,001)

2,517,718

2,517,718
463,012

(482,379)
2,498,351
7,126,731

(4,628,380)

2,498,351

v

asntuziwih
ua=dng

uin

4,665,339
(2,724,035)

1,941,304

1,941,304
5,592,044

(696,233)

6,837,115

10,257,383

(3,420,268)

6,837,115

Asnuzitason
nazlauws

uin

778,338
(449,183)

329,155

329,155

(122,784)

206,371

778,338

(571,967)

206,371
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Asntuzi
ADUIIIRDS

uin

18,114,704
(12,290,841)

5,823,863

5,823,863
1,057,467
@
(3,263,219)

3,618,109

18,996,469

(15,378,360)

3,618,109

dwiFulaugadui 30 Aueneu . 2559

ASNIU7i - ASATUZiENUUIKUE

Jutu JuASd

un

296,733
(146,176)

150,557

150,557
6,634

(48,545)

108,646

303,367

(194,721)

108,646

uazgudy

uin

290,000
(238,197)

51,803

51,803

(51,802)

290,000
(289,999)

Sou

un

73,319,705
(39,520,910)

33,798,795

33,798,795
8,555,405
@
(11,694,025)

30,660,173

81,699,408

(51,039,235)

30,660,173
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Thailand Convention and Exhibition Bureau (Public Organization)
For the year ended 30 September 2016

drdnnuduaunsiausTuaringsanTs (2sAn15uMITL)
dmiutaugadun 30 iugeu w.a. 2559

Note to the financial statements HawaUs:nauIUMSLIU

8. Intangible assets 8. aunsSwéliinonu
Intangible assets as at 30 September 2016 and 2015 are as follows: Aunswdlaifidnmu o Tuil 30 ey w.a. 2559 way w.A. 2558 I5uazidensiall

Computer Computer software Wsunsu Wsunsu ADUTILADS

software in progress Total ADUWDINDS SzHOJUEUUN Sou
Baht Baht Baht umn umn umn

As at 1 October 2015 U SUR 1 ma1AU w.A. 2558
Cost 72,378,027 935,595 73,313,622 AU 72,378,027 935,595 73,313,622
Less Accumulated amortisation (38,722,149) = (38,722,149) BN AFnnvitngdyeE (38,722,149) = (38,722,149)
Net book amount 33,655,878 935,595 34,591,473 SIMMUUY3 - ans 33,655,878 935,595 34,591,473
For the year ended 30 September 2016 dmsulauandun 30 Nuenau w.A. 2559
Opening net book amount 33,655,878 935,595 34,591,473 5110130y BT - ans 33,655,878 935,595 34,591,473
Additions 38,306 12,858,788 12,897,094 LAY 38,306 12,858,788 12,897,094
Write-offs, net (147,945) - (147,945) find g, and (147,945) - (147,945)
Transfer in / (out) 9,204,383 (9,204,383) - Towith / (90n) 9,204,383 (9,204,383) -
Amortisation charges (13,895,004) - (13,895,004) ANRAINNLNY (13,895,004) - (13,895,004)
Closing net book amount 28,855,618 4,590,000 33,445,618 symmuotyduanad - ans 28,855,618 4,590,000 33,445,618
As at 30 September 2016 tu 3Un 30 Auenau w.A. 2559
Cost 81,260,715 4,590,000 85,850,715 AU 81,260,715 4,590,000 85,850,715
Less Accumulated amortisation (52,405,097) - (52,405,097) KN AFnnvitngdyeE (52,405,097) - (52,405,097)
Net book amount 28,855,618 4,590,000 33,445,618 SIMMUUY3 - ans 28,855,618 4,590,000 33,445,618
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. Thailand Convention and Exhibition Bureau (Public Organization) - driinauduasumsdnUszgunazivssanis (@sAn1sumv)
NOte to the ﬁnanCIaI Statements For the year ended 30 September 2016 I'iU’lEIll'ﬂ}'!lJS.-nOUJUﬂ’ISIJU 51%%’Uﬂauajﬂ’3'uﬁ 30 AUBNEU W.A. 2559
9. Deposit 9. Julairing
Deposit as at 30 September 2016 and 2015 is as follows: Ruidndnane o Tuil 30 Aueneu we. 2559 waz W.e. 2558 Iseazidendall
2016 2015 w.A. 2559 w.A. 2558
Baht Baht un un
Office rental deposit 5,335,160 3,907,177 Rudadangineu 5,335,160 3,907,177
Others 71,580 69,480 Rusindndu 71,580 69,480
Total deposit 5,406,740 3,976,657 souulAIE 5,406,740 3,976,657
10. Account payables 10. Nni
Account payables as at 30 September 2016 and 2015 are as follows: WY Fui 30 AuIeu WAL 2559 Waz WA, 2558 Tseastdunsiall
2016 2015 w.A. 2559 w.A. 2558
Baht Baht un un
Local payables 58,543,846 64,461,974 Wil Tanuaru3ng - lutseme 58,543,846 64,461,974
Overseas payables 9,162,382 6,572,513 WmilTaguaru3ng - sdseine 9,162,382 6,572,513
Accrued expenses 1,794,044 2,312,078 Alganemaang 1,794,044 2,312,078
Total account payables 69,500,272 73,346,565 sournki 69,500,272 73,346,565
Local payables included liabilities of Baht 8.52 million which were under the lawsuit process (Note 21). Wmibiaquasvsms-ludssme dsaumilausiua 8.52 dnum Suduniauiiogssnimsiioesos musieasdenlumnemaussnaveumsiiud 21
11. Retention 11. Guds:=nu
Retention as at 30 September 2016 and 2015 is as follows: Ruuseiiu o Tui 30 fueneu we. 2559 wag w.e. 2558 Lsgasidendiail
2016 2015 w.A. 2559 w.A. 2558
Baht Baht uIn un
Retention for contracts and performance 11,720,504 6,934,152 RulseiudyanazNesy 11,720,504 6,934,152
Retention for bidding 2,055,000 3,170,000 nanUseiumes 2,055,000 3,170,000
Total retention 13,775,504 10,104,152 soududs=nu 13,775,504 10,104,152
THAILAND CONVENTION & EXHIBITION BUREAU s1a3uds=AU w.A. 2559 dunnudiasumsinus=gu
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. Thailand Convention and Exhibition Bureau (Public Organization) - driinauduasumsdnUszgunazivssanis (@sAn1sumv)
NOte to the ﬁnanCIaI Statements For the year ended 30 September 2016 I'iU’lEIll'ﬂ}'!lJS.-nOUJUﬂ’ISIJU 51%%’Uﬂauajﬂ’3'uﬁ 30 AUBNEU W.A. 2559
12. Other current liabilities 12. viaunyuiaudu
Other current liabilities as at 30 September 2016 and 2015 are as follows: wilFuvusudy o Juil 30 fAugneu WA, 2559 way WA, 2558 Ueazidunnail
2016 2015 w.A. 2559 w.A. 2558
Baht Baht un un
Unearned income - registration fee 1,903,257 2,037,126 selamameilausuaimh 1,903,257 2,037,126
Withholding tax payable 1,962,575 1,818,735 MERULIN o Nensane 1,962,575 1,818,735
VAT payable 583,362 796,741 MEYAANNLA1TY 583,362 796,741
Total other current liabilities 4,449,194 4,652,602 sounﬁﬁunu_ufo'aue"iu 4,449,194 4,652,602
13. Other non-current liabilities 13. vuaulinyudaudu
Other non-current liabilities as at 30 September 2016 and 2015 are as follows: wilAulivyudeudy o Tun 30 fugieu we. 2559 wag e 2558 I5uasdunmall
2016 2015 w.A. 2559 w.A. 2558
Baht Baht uIn un
Post-employment benefits obligation 13,440,016 11,042,484 Mszpniunaysslovininnundeananeu 13,440,016 11,042,484
Provisions for decommissioning cost 6,580,500 6,755,980 Uszanaunsriaunssonau 6,580,500 6,755,980
Retention for contracts 1,090,748 1,090,748 Rulseiudygn 1,090,748 1,090,748
Total other non-current liabilities 21,111,264 18,889,212 sounﬁﬁuﬁinqut’a'aué’u 21,111,264 18,889,212
14. Income from registration fee for exhibition participation 14. shglaAainzliaunsouNUiNSsAMS
Income from registration fee for exhibition participation represented registration fee collected from Thai private entrepreneurs seldmamudeudisiunnuinssanisduseld adinauadatuangussneunmsaiaensu lugnamnssuludludssmelnenfinruuszasd
operating in the MICE industry for the participation in Trade and Road Shows activities with TCEB relating to sale promotions and 13311 Trade Show Uag Road Show fiudinaus iiednnanssudaiunsueuasn1sRIangsnasenigusenaunsiugid1sineu

business negotiations between entrepreneurs and visitors.

THAILAND CONVENTION & EXHIBITION BUREAU s1a3uds=AU w.A. 2559 dunnudiasumsinus=gu
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Note to the financial statements HawaUs:nauIUMSLIU

15. Personnel expenses
Personnel expenses for the year ended 30 September 2016 and 2015 are as follows:

15. midhamuuynains
AlinemuyaaINTa MUY WA, 2559 uay w.el. 2558 lseazidunaail

2016 2015 w.A. 2559 w.A. 2558

Baht Baht un un
Salaries 107,642,013 97,515,154 RuLfiou 107,642,013 97,515,154
Annual rewards 8,708,240 7,282,701 Rusndadseant 8,708,240 7,282,701
Provident fund contribution expenses 6,861,566 5,143,386 L?uﬁm%m@muﬁ’ﬁ@mgm%w 6,861,566 5,143,386
Staff welfare 19,295,962 18,162,373 AEARNITNTINIU 19,295,962 18,162,373
Post-employment benefit 2,397,532 2,135,578 AldanenaUselovintTnUa 9NN 2,397,532 2,135,578
Total personnel expenses 144,905,313 130,239,192 soumtghamuunains 144,905,313 130,239,192

16. Administrative expenses 16. midhalumssnduinu

Administrative expenses for the year ended 30 September 2016 and 2015 are as follows: Afldsnelunissiunudmsud we. 2559 uaz w.a. 2558 dneaziduasil

2016 2015 w.A. 2559 w.A. 2558

Baht Baht uIn uIn
Training expenses 26,235,214 20,410,484 Alganelunisineusy 26,235,214 20,410,484
Travelling expenses 45,812,979 43,807,703 Algglunsiuni 45,812,979 43,807,703
Rental expenses 23,676,292 18,657,331 AN 23,676,292 18,657,331
Utility expenses 5,302,833 4,823,779 ﬂ"]ﬁ”lﬁ'liﬂélﬂﬂﬂ 5,302,833 4,823,779
Meeting expenses 2,574,250 2,250,500 ﬁhl,ﬁuw'imgm 2,574,250 2,250,500
Remuneration to external parties 29,044,305 27,052,660 ﬂ'wammuqﬂﬂam&maﬂ 29,044,305 27,052,660
Other service fees 24,514,834 36,031,338 AU S 24,514,834 36,031,338
Reserve for loss from legal claims 3,200,287 50,848,486 ﬁwsaav-ﬁﬂ%nwﬁauﬂﬁﬁaﬁaammgmma 3,200,287 50,848,486
Other expenses 9,943,297 12,763,982 Aldedu 9,943,297 12,763,982
Total administrative expenses 170,304,291 216,646,263 soumidnalumssniuiiu 170,304,291 216,646,263
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Thailand Convention and Exhibition Bureau (Public Organization)
For the year ended 30 September 2016
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Note to the financial statements HawaUs:nauIUMSLIU

17. Marketing and promotion expenses

Marketing and promotion expenses for the year ended 30 September 2016 and 2015 are as follows:

17.

mignagdaasumsnain

AldangauasuN1Tnandnsul w.a. 2559 wag w.A. 2558 Is1uazidunnal

2016 2015 w.A. 2559 w.A. 2558

Baht Baht un un
Marketing supplies 10,923,322 16,660,433 ﬂ'ﬁ’a@mnmimmm 10,923,322 16,660,433
Public relation expenses 166,086,948 179,844,476 AUsEEUNUS 166,086,948 179,844,476
Booth expenses 22,846,287 39,569,489 ﬂ'mﬁ 22,846,287 39,569,489
Area and equipment rental 54,499,862 50,146,034 mLﬁdﬂﬁuﬁLLaxqﬂﬂsd 54,499,862 50,146,034
Marketing and research expenses 45,492,103 38,495,773 AR 45,492,103 38,495,773
Promotion expenses 175,990,053 176,983,762 AdESININNITRaNA 175,990,053 176,983,762
Total marketing and promotion expenses 475,838,575 501,699,967 soumidnadanasunisnain 475,838,575 501,699,967

18. Grants 18. midhadugaruu

Grants for the year ended 30 September 2016 and 2015 are as follows: Arldeiiugavud MUY wa. 2559 uay we. 2558 fineaudeadall

2016 2015 w.A. 2559 w.A. 2558

Baht Baht un un
Grants - Non-profit private organization 69,232,897 57,407,370 Arlddneugavyussdnsenvuiilivismarils 69,232,897 57,407,370
Grants - Overseas private organization 38,302,144 20,596,254 Al RugavyuasAnTonyuieUsEImeA 38,302,144 20,596,254
Grants - Thai private organization 110,277,453 135,735,193 AldIeRuaavyWBIAnsenvulng 110,277,453 135,735,193
Grants - Government bureau 14,405,224 6,038,293 AN R AILIMIENLTIBNIS 14,405,224 6,038,293
Total grants 232,217,718 219,777,110 soumtghaitugaruu 232,217,718 219,777,110
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Note to the financial statements

19. Non-operating expenses (income)

Thailand Convention and Exhibition Bureau (Public Organization)
For the year ended 30 September 2016

Non-operating expenses (income) for the year ended 30 September 2016 and 2015 are as follows:

Losses (gains) on foreign exchange translation
Write off equipment and intangible assets

Total non-operating expenses (income)

20. Commitments

2016 2015
Baht Baht
(246,187) 651,503
135,809 132,183
(110,378) 783,686

TCEB entered into a lease and service agreement for office at Siam Piwat Tower and entered into operating contracts.
These contracts are operating leases and irrevocable. The future aggregate minimum lease payments are as follow:

Less than 1 year
Over 1 year but less than 5 years

THAILAND CONVENTION & EXHIBITION BUREAU
(PUBLIC ORGANIZATION) ANNUAL REPORT 2016

2016 2015

Baht Baht
112,776,533 92,602,399
32,010,959 -
144,787,492 92,602,399

drdnnuduaunsiausTuaringsanTs (2sAn15uMITL)
dmiutaugadun 30 iugeu w.a. 2559

HuawRaUs:=NnauIUNMSIIU

19. mtdna (mis) dunlulainarnmsanduiu
algane (Mls) audldleinainnisaduanugmnsud w.e. 2559 wag w.A. 2558 fisgazidensiatl

w.A. 2559 w.A. 2558

un un

VIANU (Mls) annsulasAinRunsisnsusemne (246,187) 651,503
msdndmviivaunsaiwasdunsndlafisnu 135,809 132,183
soufmitga (rls) Sunlilaimannmsautuiu (110,378) 783,686

20. ms:=gnuu
dninaur ihdggemsuarusmaiielfidudinnu a eimsaauiisssinneswasdygdsiiiiuinu dygmaidudygmididuen
enidnlils seasmvesTuIuRUTWIIsRITE U AN

w.A. 2559 w.A. 2558

un un

ety 13 112,776,533 92,602,399
und 1 U waldiu 5 3 32,010,959 =
144,787,492 92,602,399
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Thailand Convention and Exhibition Bureau (Public Organization)

NOte to the ﬁnanCiaI Statements For the year ended 30 September 2016

21. Lawsuits
As at 30 September 2016 and 2015, TCEB was sued as defendant in significant lawsuits as follows:

21.1 The lawsuits filed against TCEB for compensations of contractual damages relate to suspensions of payment by TCEB to
counterparties in the fiscal year 2007 due to unusual transactions. TCEB submitted related supporting documents to the Office of the
National Anti-Corruption Commission since 4 December 2007. There were 3 lawsuits totalling Baht 50.75 million. The details of these
lawsuits are as follows:

1) On 30 April 2008, a private company sued TCEB at the Central Administrative Court, a lawsuit black case number 1524/2551,
for damages amounting to Baht 22.27 million. On 10 April 2014, the Central Administrative Court ruled TCEB to pay damages of Baht 3.13
million with interest 7.5% per annum within 60 days from final judgement date. However, TCEB appealed the judgement on 8 May 2014.
The lawsuit is currently under the consideration of the Supreme Administrative Court. 21 Lawsuits (Cont’d)

2) On 23 February 2010, a private company sued TCEB at the Central Administrative Court, a lawsuit black case number
318/2553, for damages amounting to Baht 23.32 million. On 30 August 2013, the Central Administrative Court ruled TCEB to pay
damages of Baht 15.16 million with interest 7.5% per annum of principal of Baht 14.26 million from filing date to payment date. TCEB
appealed the judgement on 27 September 2013. The lawsuit is currently under the consideration of the Supreme Administrative Court.

3) On 30 November 2011, a private company sued TCEB at the Central Administrative Court, a lawsuit black case number
2014/2554, for damages amounting to Baht 5.16 million. On 11 December 2014, the Central Administrative Court ruled TCEB to
pay damages of Baht 6.75 million with interest 7.5% per annum within 60 days from final judgement date. However, TCEB appealed the
judgement on 9 January 2015. The lawsuit is currently under the consideration of the Supreme Administrative Court.

It outcome has been considered and reviewed by management. It is probable that TCEB may loss for these cases. Therefore,
TCEB recorded provisions including principle and interest totalling Baht 26.58 million based on the judgements of the Central
Administrative.

21.2. Other lawsuits

On 28 October 2011, a private company sued TCEB and the Customs Department at the Central Administrative Court, a lawsuit
black case number 2134/2554, for damages related to the negligence amounting to Baht 20.00 million. On 10 February 2015, the Central
Administrative Court dismissed the case and the plaintiff subsequently appealed the judgement. The lawsuit is currently under the
consideration of the Supreme Administrative Court. The management has considered that the judgement of the Supreme Administrative
Court may differ from the Central Administrative Court. Therefore, TCEB recorded provisions with interest 7.5% per annum totalling Baht
27.47 million based on the total claim.
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NOte to the ﬁnanCIal Statements For the year ended 30 September 2016

22. Budgeting report
Budgeting report for the year ended 30 September 2016 and 2015 are as follows:

2016

Total Reserve PO/Contract Payment Ending
Baht Baht Baht Baht Baht

Budget plan
Government grant budget 1,029,536,600 - - 1,029,536,600 -
Total 1,029,536,600 - - 1,029,536,600 -

2015

Total Reserve PO/Contract Payment Ending
Baht Baht Baht Baht Baht

Budget plan
Government grant budget 1,086,274,900 - - 1,086,274,900 -
Emergency budget 63,705,000 - - 60,349,379 3,355,621
Total 1,149,979,900 - - 1,146,624,279 3,355,621

TCEB returned the ending balance of emergency budget amount of Baht 3,355,621 to Ministry of finance on 21 September 2015.
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Financial Statement Analysis UN31AS1IEKIUMSIU
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The analysis of the strengths of the Statement of Financial Position shows that total assets of TCEB in 2016 were 650.10 million baht, an increase of 0.07 million

baht or a 0.01% growth on 2015, because of the rise in total assets by 5.11 million baht and the rise in total liabilities by 5.04 million baht.

« Total assets in 2016 were 812.98 million baht, an increase on 807.87 million baht in 2015. Current assets increased by 1% when compared to the o Aundnedvianun Tud w.a. 2559 Wiy 812.98 a1uum FuiuUuanl w.e. 2558 Fawiniu 807.87 duum ﬁuwi"wémguﬁamﬁﬁu 1% WaFeumigu

previous year due to the increment in cash, cash equivalents, and short-term investment from 718.09 million baht in 2015 to 727.96 million baht in 2016.
Other current assets decreased from 14.57 million baht in 2015 to 14.24 million baht in 2016. Non-current assets increased by 1% per the increment of
deposit by 36% when compared to the previous year, or an increase of 1.43 million baht, the reduction of equipment by 9% when compared to the
previous year, or a decrease of 3.14 million baht, and the reduction of intangible assets by 3% when compared to the previous year or a decrease of
1.15 million baht.

Total liabilities in 2016 were 162.89 million baht, an increase of 5.04 million baht from 157.84 million baht in 2015. Non-current liabilities
increased by 8% when compared to the previous year, or an increase of 5.42 million baht. This represented the increment in provisions for legal claims
by 6% when compared to the previous year, or an increase of 3.20 million baht, and the increment of post-employment benefits obligation by 22% or
an increase of 2.40 million baht. Current liabilities decreased of 0.38 million baht from 88.10 million baht in 2015 to 87.72 million baht in 2016.
This represented the reduction of account payable from 73.35 million baht in 2015 to 69.50 million baht in 2016, a decrease of 5%, and the increase of
retention from 10.10 million baht in 2015 to 13.78 million baht in 2016, an increase of 36%.
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Statement of Financial Performance in 2016 recorded the total revenues from operations at 1,048.81 million baht, total operating expenses at 1,048.85
million baht, and non-operating income at 0.11 million baht. The revenues over expenses in 2016 at 0.07 million baht, a decrease from 2015 - which was
recorded at 75.55 million baht - to 75.48 million baht or a decrease by 99.91%.

. 8ldnnsiiiiunuanas 10% vieanas 116.66 E1uumm 910 1,165.48 Euuvlud wa. 2558 Wy 1,048.81 &uuwlud wa. 2559 iiesnseld

« Total revenues from operations decrease by 10% or a decrease of 116.66 million baht from 1,165.48 million baht in 2015 to 1,048.81 million baht in NRUIVUTZUIUEAAY 10% 10 1,146.63 Fuumidy 1,029.54 Fuum seleaneendeduenaaniunistuanas 21% 310 9.30 auunduy

2016 per the 10% reduction of Government budget appropriations from 1,146.63 million baht to 1,029.54 million baht. The interest income from
deposits at financial institutions reduced by 21% from 9.30 million baht to 7.31 million baht, and other income reduced by 87% from 1.41 million baht
to 0.19 million baht. Nevertheless, the income from registration fee for exhibition participation increased by 40% from 7.20 million baht to 10.07 million

baht, and the income from registration fee for seminar participation increased by 82% from 0.94 million baht to 1.71 million baht.

Total operating expenses in 2016 decreased by 4% when compared to the previous year, or a decrease of 1,089.15 million baht to 1,048.85 million baht.
This was because of the reduction of administrative expenses reduced by 21% or 46.34 million baht, marketing and promotion expenses reduced by 5%
or 25.86 million baht, when compared to the previous year. Nevertheless, personnel expenses increased by 11% or 14.67 million baht, grants increased

by 6% or 12.44 million baht and depreciation and amortisation increased by 23% or 4.81 million baht when compared to the previous year.
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